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WE couldn’t literally cut a piece 
of cake for every friend of The 
Feed Bag. But for our advertis- 
ers, we offer increased circulation 
at the same low rate. To each 
of our readers, we will send de- 
tails of a special birthday present 
we have ready for them. To all 
in the feed trade, we pledge even 
greater devotion to their interests 
—a publication which can always 
be depended upon for accurate, 
helpful information and _ busi- 
ness-building ideas. 


INDUSTRY 


~ : 
LL 
: 


Purchase Your NEEDS Conveniently 
From One Reliable Source 


Swift's Meat Scraps 


It is poor economy not to feed meat 
scraps. It is sound business and good 
feeding practice to feed the best meat 


_ Smit Compan scraps. Swift’s Meat Scraps are ac- American Black 
5 AaaaPoten 50% | cepted as the standard of quality Granite Grit 
everywhere. Follow the Swift way to 
= profits. This insoluble Black 


Granite Grit will assure 
your customers of health- 
ier poultry flocks and 


: greater egg production. It 
Clinton Corn Gluten Meal is a real money saver. 
Clinton Corn Gluten Meal contains a// gluten 
meal. It is uniform in color and high in protein 
content. Dealers everywhere are making profits 


with Clinton. You can, too. Write for full par- 
ticulars on this popular, high quality feed. 


Nopco Cod Liver Oil 


NOPCO XX COD LIVER OIL pro- 


duces stronger, smoother textured 

egg shells, bigger hatches, stronger vy Lactos 
chicks and fewer culls. It increases Assures complete, eco- 
egg production and stimulates nomical vitamin protec- 
growth. NOPCO XxX is truly ideal tion and improved assimi- 
for poultry flocks and a real profit lation in your feeds. Write 
builder for the dealer. for particulars. 


Let us quote you on Malt Sprouts, Mill Feeds, Oil Meal, Onyx Dried Grains, 
Clinton Corn Gluten, Corn Oil Cake Meal, Puritan Reef Oyster Shells and 
All Grades of Grain. 


Your consignments will be given preferred attention by our new department 
under the personal direction of Mr. Roy G. Leistikow. Complete service— 
Consignments, Grain Commission and Grain ‘‘To Arrive’’. 


DONAHUE-STRATTON CoO. 


741 NORTH MILWAUKEE ST. MILWAUKEE, WISCONSIN 
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for you... Mr. Dealer 
MORE PROFIT 


SALE HERE 


“FARM-TESTED” 
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PRESTIGE 


That’s why you will do yourself 
a favor if you investigate the Gold 
Medal Feeds franchise. It may be 
available in your territory. You may 
secure it. And if you do—these two 
outstanding advantages will result. 


1. You'll make more money— 
because Gold Medal “Farm-tested” 
Feeds are quality products which in- 
crease the feeder’s profit. They are 
uniform, wholesome, dependable. 
Each one is carefully “Farm-tested”— 
proved in advance by years of feed- 
ing trials. We know they are right 
in every way. 


2. Yowll enjoy the increased 
good will and prestige which the 
name Gold Medal—with its half- 
century tradition of leadership— 
always affords. 


Don’t delay. Write at once for 
further information about Gold 
Medal “Farm-tested” Feeds. 


WASHBURN CROSBY COMPANY 


of 
GENERAL MILLS, INC. 


MINNEAPOLIS KANSAS CITY 
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Firms that spend money to build good will 
are less likely to do anything that might nullify the 
effect of their advertising than firms making no such 
investment. It will pay readers to trade with 
The Feed Bag advertisers for advertisements in this 
publication are accepted only from firms of known 
financial responsibility and established business in- 
tegrity. When buying—feed, grain, allied products 
and machinery—don't forget to boost The Feed Bag. 
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CONTINENTAL EXPORT CO. 
Minneapolis ... St. Louls... Kansas City 


PACIFIC CONTINENTAL GRAIN CO. 
Spokane... Portland... Seattle 


Continental 


Grain Co. 


Produce Exchange . . . New York 
Board of Trade. ..... Chicago 


CASH GRAIN 
Wheat..Oats..Rye..Barley..Corn.. Flax. .Soya 


GRAIN FUTURES 
Executed in all Contract Markets 


MILL ROSE 


FLOUR 


A-C FEEDS 


build business 


Mixed Cars our Specialty 


ISCONSIN MILLING CO. 


Menomonie, Wisconsin 


Feed Merchants 


everywhere are adding to their 
profits by selling Dog Food. Make 
your store a place for dog owners 
to get quality food and service. 


SELL 


VITALITY DOG FOOD 


It is complete, balanced, mineral- 
ized and vitamized. Dogs like it 
—it makes friends and gets re- 
peat orders. It keeps dogs healthy 
and is very economical to use. Use 
coupon below for fui! information. 


Vitality Mills, Inc. 


2020 Board of Trade Bldg., Chicago, Ill. 


VITALITY MILLS, INC., 
2020 Board of Trade Blidg., 
Chicago, 

Without obligation please send me details of the profit op- 
portunity in selling VITALITY DOG FOOD, also samples, prices, 
literature and local advertising plan. 


Dealer. 


F.B. Address 


Make no mistake 
= 4 about 
this! 


THE GLIDDEN CO. 
“CHICAGO, ILLINOIS 
: Contains the rich 


vitamin content 
that is present in 
fully matured soy- 
beans. 

Actual protein analysis running 


from 46% to 48% 


THE GLIDDEN COMPANY 


SOYA PRODUCTS DIVISION 
1845 N. LARAMIE AVE. CHICAGO 
Sales Office: 2670 Elston Ave. 
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Something New! 


Electro Calcium Carbonate 


@ Of the same quality as ‘‘CCC’’ Carbonate Flour but specially 
processed to improve its mixing qualities. Unlike ordinary calcium 
carbonate, Electro adheres to every particle of feed. It has the free 
flowing property of bone dry table salt so that it feeds uniformly 
through mechanical feeders. It mixes quickly and uniformly. 


Iodized Calcium 


@ Iodized Calcium is a sound solution to the problem of includ- 
ing iodine uniformly in the ration. It is made in any desired strength 
by our exclusive patented process which enables us to guarantee the 
the uniformity of every pound. 


@ Iodized Calcium is chemically stabilized against loss of iodine 
through oxidation and is actually more economical than including 
iodine by pre-mixing. It eliminates settling and separation, assur- 
ing a uniform amount in each day’s ration. 


lodized Electro 
@ A combination of Electro Calcium Carbonate and Iodized 


A Calcium—and, of course ‘‘CCC’”’ Carbonate Flour, Shellmaker Grit 
and Cal Carbo. 


CALCIUM CARBONATE CO. 


43 East Ohio St. Chieago, Ill. 


Plant Locations 


QUINCY, ILL. HANNIBAL, MO. CARTHAGE, MO. 
ALTON, ILL. « ST. GENEVIEVE, MO. « WEEPING WATER, NEB. 


Happy Birthday To You, Mr. Feed Bag 


Someone once said—‘‘Time is indeed a gift of God,— one 
wee of His most valuable bequests to humanity. Up to 
a certain point it is given freely, but beyond that time 
it is unobtainable at any price. Lost dollars may be 
regained ... but a wasted hour is gone forever.”’ 
From the rapid strides you have made during the past 


10 years, it is easy to see that you have made the best 
possible use of God’s Most Valuable Gift, and we wish 


you many more years of progress and prosperity. 


LA BUDDE FEED & GRAIN CO. 


GRAIN & STOCK EXCHANGE — Barley Experts — MILWAUKEE, WISCONSIN 


Distributors of ‘‘THE CREAM OF THE CROP’”’ 
Armours Meat Scraps— Glidden Soy Bean Meal— Pilot and Reef Oyster Shell— Cream of Corn Gluten ————— 
Amaizo Gluten Meal—Clo-Trate Cod Liver Oil — Arctic Cod Liver Oil — ManAMar 
Calf Manna— Dried Milk — Millfeeds — Feed Grains — Pearl Grit 


| 
| 
| 
| | 
Page Six THE FEED BAG—AUGUST, 1935 . 


MILWAUKEE, WISCONSIN 


feed 


dd 


DAVID K. STEENBERGH, Managing Editor 
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Advertisers Say, “Happy Birthday” 
Some Are 10-Year Regulars 


Old and New Guests in Anniversary Number 


That’s what the presses are 
saying as this, the tenth an- 
The 


birthday to you.” 


niversary number of 
Feed Bag, rolls off the forms. 

It is indeed a happy celebration and 
made more so by the loyal readers and 
advertisers who are sharing the birth- 
day cake with us. 

The Feed Bag, in its 10 years of serv- 
ice to the trade, is proud to say that 
it has made many friends, who have 
shown their faith and confidence in its 
efforts as regular readers and patroniz- 
ers of its advertising columns. 

Ten-Year Regulars 

Seated around the birthday table are 
many familiar and some relatively new 
faces. There are several guests of 
honor, who have been advertisers in 
every issue of The Feed Bag since pub- 
lication was started. These firms to 
whom we cheerfully give place at the 
speakers’ table include King Midas Mill 
Co., Minneapolis; Cereal Grading Co., 
Minneapolis; LaBudde Feed & Grain 
Co., Milwaukee; Franke Grain Co., Mil- 
waukee, and Deutsch & Sickert Co., 
Milwaukee. 

King Midas, with its familiar trade- 
mark of a dainty maid making a curtsey, 
has occupied the back cover of The 
Feed Bag since the first issue. The 
cover of the first few issues of The 
Feed Bag was printed in one color but 
soon appeared in orange and_ black. 
This is the combination now used for 
all King Midas advertisements except 
occasionally as in this issue for which 
four colors are used. 

Dealer readers of The Feed Bag un- 
consciously associate the Cereal Grad- 
ing Co. with the paper. This concern 
has advertised grain regularly for the 
past 10 years and is a firm believer in 
consistent use of space. 


Would Reach for Blocks 


If laid end to end the advertising 
representing various commodities 
handled by the LaBudde Feed & Grain 
Co. which appeared in The Feed Bag 
during the past 10 years would extend 
several blocks. The space used ranged 
from a quarter to a full page and the 
copy was prepared chiefly by LeRoy 
LaBudde who modestly explains that 
he is “something of an advertising ex- 
pert himself.” 

Deutsch & Sickert Co. has made it a 


point to be represented constantly in 
The Feed Bag to keep its name before 
the trade. Otto Sickert, as president 
of the Milwaukee Grain & Stock Ex- 
change, receives frequent mention in the 
daily newspapers and other publications, 
but still insists that he cannot get along 
without his old friend, The Feed Bag. 
As a token of his sincerity he has in- 
creased his space in the birthday num- 
ber. 

“If I were to drop our ad’ out of 
The Feed Bag, I would feel as if I were 
going to work without my shoes’ on,” 
explains Harry Franke, Franke Grain 
Co., another of the 10-year regulars. He 
also is a firm believer in 
that consistent advertising is the best 
means of getting results. Mr. Franke 
says “happy birthday” with a larger 
ad in this issue. 

Nine-Year Regulars 


Also occupying a position at the 
speakers’ table are three firms which 
have advertised regularly in The Feed 
Bag for the past nine years. Included 
in this group are S. Howes Co., Inc., 
Silver Creek, N Y.; Capital Flour Mills, 
Inc., Minneapolis, and A. L. Stanchfield, 
Minneapolis. 

S. Howes Co. is the well-known man- 
ufacturer of feed grinding and mixing 
equiqment and has consistently used a 
minimum of a quarter page. 

The illustration of the winsome girl 
gliding over the ice on skates which 
appears as the trademark on the flour 
manufactured by the Capital Flour 
Mills, Inc., has become practically a 
permanent fixture of The Feed Bag. 
A quarter page has been used by the 
firm regularly for the past nine years. 

Lives Up to Slogan 

The familiar slogan “Stand by Stan” 
has appeared more than a hundred times 
in the ad which A. L. Stanchfield has 
run regularly in The Feed Bag for 
almost 10 years. He believes in living 
up to his slogan for he has stood by 
the paper consistently ever since he 
started. 

The Cannon Valley Milling Co., Min- 
neapolis, is also entitled to a place 
among the “regulars”. This firm has 
been a consistent advertiser of “Vanity 
Fair” flour for more than eight years. 

There are also many other advertisers 
too numerous to mention who are 
worthy of honorable mention for con- 
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the fact. 


sistence. They have come and gone 
mainly because of changing to other 
lines of business or because of unfavor- 
able economic conditions. Their patron- 
age and support in helping The Feed 
Bag to attain its present position is 
nevertheless appreciated, and needless 
to say they are welcome back when- 
ever they again resume their advertis- 
ing programs. 
Meet Birthday Guests 

In this issue, however, we are going 
to make the rounds of the table and 
introduce our guests who are with us 
on this our tenth birthday anniversary 
celebration and tell briefly who they are. 
Just step up and shake hands: 

American Dry Milk Institute, Chi- 
cago—dried skim milk for poultry feed- 
ers. 

Arcady Farms Milling Co., Chicago 
—manufacturers of Arcady Wonder 
feeds and poultry remedies. 


Armour & Co., Chicago—Armour’s 
meat and bone scraps and Armour’s 
meat meal digester tankage. 

Calcium Carbonate Co., Chicago— 
Iodized Calcium, Electro Calcium Car- 
bonate, Iodized Electro. 

Roy I. Campbell, Milwaukee—grain 
commission merchant. 

Cargill Grain Co., Minneapolis—grain 
merchandisers. 

Continental Grain Co., New York— 
grain merchandisers. 

Corn Products Sales Co., New York 
and Chicago—manufacturers of Buffalo 
corn gluten feed and meal. 

Dairymen’s League Cooperative Asso- 
ciation, New York—manufacturers of 
Dairylea dried skim milk. 

Denver Alfalfa Milling & Products 
Co., Lamar, Colo.—alfalfa meal for 
dairy and poultry feeds. 

Diamond Huller Co., Winona, Minn. 
—manufacturers of feed mill machinery. 

Donahue-Stratton Co., Milwaukee— 
grain and feed merchandisers. 

Dreyer Commission Co., St. Louis, 
Mo.—cash and futures in feedstuffs. 

Elliott Co., Cambridge, Mass.—direct 
mail advertising equipment. 

Excelsior Milling Co., Minneapolis, 
Minn.—Camel, Zebra and Jumbo brand 
millfeeds. 

Fraser-Smith Co., 
dealers. 

Fredman Bag Co., Milwaukee—used 


Milwaukee—grain 
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burlap and cotton bags. 

Glidden Co., Chicago—new process 
soybean oil meal. 

Health Products Corp., Newark, N. 
J.—Clo-Trate concentrated cod liver oil. 

Spencer Kellogg & Sons Sales Corp., 
Minneapolis and Buffalo—Kellogg’s old 
process linseed meal. 

Maney Bros. Mill & Elevator Co., 
Minneapolis—jobbers of feeds and feed 
ingredients. 

Marblehead Lime Co., Chicago—Mar- 
blehead lime grit and lime ration. 

Midland Hay & Feed Co., Minneapo- 
lis—hay and mill feed. 

Mohawk Feed Co., Milwaukee—mill 
feeds, cod liver oil. 

New Richmond Roller Mills Co., 
New Richmond, Wis.—flour, feed, grain 
and Sardilene oil. 


Newsome Feed Co., Chicago—feed- 


stuffs. 
Nicollet Hotel, Minneapolis—comfort- 
able rooms, good food. 
Northrup, King & Co., Minneapolis— 
feeds, secds and feed ingredients. 
Oyster Shell Products Corp., 


New 
York and St. Louis, Mo.—Pilot and 
Reef brand oyster shells. 

Pearl Grit Corp., Piqua, Ohio—pearl 
grit. 

Pecos Valley Alfalfa Mill Co., Hager- 
man, N. M.—Pecos Valley alfalfa meal. 

Pittsburgh Plate Glass Co., Milwau- 
kee—Red Wing Pure Old Process Lin- 
seed Meal. 

Purina Mills, St. Louis, Mo.—manu- 
facturers Purina feeds. 

Quaker Oats Co., Chicago—Quaker 
dairy and Ful-O-Pep poultry feeds. 

Radtke Bros. & Kortsch Co., Milwau- 
kee—printers. 


DR. SALSBURY’S EDUCATIONAL DEPARTMENT 


ONE DAY DEALER 
MEETINGS 


Thousands of Dealers have at- 
tended these meetings held in al- 
most every major poultry rais- 
ing state. FREE. 


TWO WEEKS SCHOOL 
Held at Charles City. Next 
Schools, Aug. 19; Sept. 2; Sept. 
16; Sept. 30. Tuition, $20.00. 


Helps you ANSWER this FAMILIAR QUESTION! 


Whal 


& Poultry diseases and para- 
sites hurt your business, They 
reduce the number of poultry 
in all flocks and drive some 
flock owners out of poultry rais- 
ing. Your feed sales suffer. 


You can help your customers 
enjoy greater success with their 


poultry, however, by learning how to recognize dis- 
eases and parasite infestations and how to pre- 
vent, treatandcontrolthem. It is for the purpose 


of helping you render this service to your custom- 


ANNUAL SHORT COURSE 


ers that Dr. Salsbury’s Labora- 


. on Poultry Diseases, for 
dealers. Three Day Program. 
Held each year at Charles City. 
Free of charge. 


POULTRY HEALTH 
LITERATURE 
Consists of regular Monthly 
publication and seasonal litera- 
ture on poultry diseases, vacci- 


nation, etc. Free of charge. ture. 


DR.SALSBURY 


tories conducts its extensive 
educational activities. 


As a Dr. Salsbury dealer, you 
have the privilege of using the 
services of this department. 
Please feel free to write us for 
more information regarding 
our One Day Dealer Meetings, 


Two Weeks School on Poultry Diseases, our 
Annual Short Course, and Poultry Health Litera- 


LABORATORIES 


IOWA 


CHARLES CITY, | 
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M. G. Rankin & Co. Milwaukee—feed 
and grain. 

The Riebs Co., 
merchants, maltsters. 

Dr. Salsbury’s Laboratories, Charles 
City, Ia—poultry remedies. 

Shavings & Sawdust Co., Chicago— 
baled shavings. 

Sunset Feed & Grain Co., Buffalo, N. 
Y.—feed jobbers. 

Tennant & Hoyt Co., Minneapolis— 
Golden Loaf flour, millfeeds. 

Ultra-Life Laboratories, East St. 
Louis, Ill—Ultra-Life all vitamin con- 
centrate. 

Vitality Mills, Inc., Chicago—Vitality 
feeds. 

VyLactos Laboratories, Des Moines, 
Ia—VyLactos. 

Washburn-Crosby Co., Minneapolis— 
Gold Medal feed and flour. 

Werthan Bag Corp., Nashville, Tenn. 
—all types of bags. 

Wisconsin Milling Co., Menomonie— 
Mill Rose flour, A-C mill, dairy and 
poultry feeds. 

Hiawatha Grain Co., 
grain and screenings. 

Milwaukee Tallow & Grease Co., Mil- 
waukee—Big Chief meat scraps. 

Eagle Roller Mill Co., New Ulm, 
Minn.— Daniel Webster and Gold Coin 
flour, feeds. 

The Paetow Co., Milwaukee—grain, 
feed, screenings. 

Northern Milling Co., Wausau, Wis. 
—feed manufacturers since 1883. 


Milwaukce—grain 


Minneapolis— 


MOVE OFFICE 

Offices of the California Hay, Grain 
& Feed Dealers association have been 
moved to room 511 Bryte building, Sac- 
ramento, Cal. R. J. Smith, president, 
and the board of directors transferred 
to the new headquarters on July 15. 
District meetings are being held 
throughout the state for the purpose of 
explaining California’s new feed law to 
the dealers. 


ILLINOIS 

Kunce Feed & Produce Co., which 
opened for business at Delavan about 
six months ago, has leased the Dan S. 
Zehr feed concern at Mackinaw and 
will operate it as a branch. 

White Dove Mills, Inc., has been or- 
ganized at New Athens by Joseph, 
Amelia and Anita Haupt. 

Grayville produce and feed store, 
Grayville, opened for business August 3 
under the management of William M. 
Green. 

Roy Baker has opened a feed store at 
Lincoln. 

J. H. Ball, former consulting engineer 
for General Mills, Inc., Buffalo, N. Y., 
and Warren D. Foster, Ridgwood, N. 
J.. have acquired the Egg-O-See pro- 
perty at Quincy formerly known as the 
Taylor mills and will convert it into 
a soy bean processing plant. 

Schultz-Baujan Milling Co., Beards- 
town, has purchased the Hofstetter lum- 
ber yards and grain elevator at Virginia. 
The building is to be enlarged and a 
warehouse will be built for the opera- 
tion of a branch feed and seed store. 

French Bros. have remodelled and re- 
painted their elevator at Keensburg. 

Joseph Malone has opened a feed 
store and cream buying station at 
Wyoming. 

L. W. Morrow, operator of the Joy 
feed mill and elevator, Aledo, is con- 
structing a new plant and will install 
a feed mixer and corn crusher. 
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Feed Men Encounter Many Problems 
During Past Ten Years 


Depression, Drought Add to Difficulties 


T= feed industry during the past 
10 years has ridden the crest of 
prosperity and struggled in the 

depths of a depression and has 
added one of the most hectic epochs in 
history to its records. 

Despite the paralyzing effects of bank 
failures and moratoriums, the stock 
market crash, unprecedented drought 
conditions, the economic plight of agri- 
culture and numerous legislative experi- 
ments, the industry still ranks today 
among the strongest in the country. 
The Feed Bag, too. has survived this 
hectic period and as the result of its 
experience is better fit than ever to 
serve the trade. 

Period of Smooth Sailing 

Outside of a few minor ruffles there 
was smooth sailing for the feed indus- 
try during the period following the 
World war until that crucial day in the 
fall of 1929 when the bottom suddenly 
dropped out of the stock market and 
prices on all commodities did a rapid 
toboggan. Hardly had the feed men 
resigned themselves to the effects of 
this first quake when another and more 
violent occurred. In March, 1933, 
President Roosevelt declared a mora- 
torium on banking and the feed indus- 
try found its funds tied up in tempo- 
rarily closed money institutions. In 
spite of this, obstacle dealers, manufac- 
turers and wholesalers valiantly carried 
on business. 

This condition was gradually cor- 
rected as the sound banks were per- 
mitted to reopen and real effort was 
expended in reorganizing and reopening 
the weaker institutions. The interven- 
ing days, with working capital frozen 
tight, however, tested man’s courage to 
the limit. But the faith and confidence 
of the feed men in their country pre- 
vailed and they emerged from the fi- 
nancial collapse, more determined than 
ever to carry on. 

Enter the Politician 

Politics in 1929 actively entered the 
picture as far as agriculture was con- 
cerned. The Agricultural Marketing 
act passed by congress for the purpcse 
of providing relief for the distressed 
farmer was approved by President Hoo- 
ver on June 15 of that year. ‘The fed- 
eral farm board which became a bone 
of contention among feed and grain men 
was established with fabulous salaries 
for the members and a wide range of 
power. For operating purposes congress 
voted the board a revolving fund of 
$250,000,000. 

The main objective of the board was 
plactng agriculture on an equal basis 
with other industries and the general 
line of action included the cutting down 
of surpluses by regulation of produc- 
tion, minimizing of speculation, foster- 
ing of effective merchandising methods 
and the encouragement of cooperative 
organizations. 

The board was also empowered to 
make loans to cooperatives and during 
the first year of its operation approved 


requests for $165,146,555 out of a total 
of applications for $226,528,506. In De- 
cember of 1930 President Hoover asked 
congress for an additional appropriation 
of $150,000,000 for the board’s revolving 
fund. 

Price Pegging Fails 

When the world-wide decline in prices 
ci farm products occurred the farm 
board attempted to stabilize conditions 
by large purchases. By the end of 
March, 1931, it had 200,000,000 bushels 
of wheat on hand. An attempt was made 
to uphold the market value by pegging 
the prices. A minimum of $1.18 in Chi- 
cago and $1.25 at Minneapolis was set. 
The law of supply and demand, how- 
ever, wouldn’t stay put. Disregarding 
the peg, the price of wheat dropped to 
below $1.00. So the federal farm board 
again stepped into the picture and this 
time with the avowed purpose of boost- 
ing the cash price, bought in the futures 
market a good many million bushels of 
wheat. 

It didn’t work. The good old law 
of supply and demand as determined by 
actual receipts and visible world supply, 
held good in the face of assault by the 
United States government and the cash 
price stayed down. The experiment cost 
taxpayers millions of dollars. 


Protest Coop. Loan 


Feed men, particularly in the East, 
cbjected severely to the federal farm 
board’s policy of making loans to co- 
operatives and thereby throwing them 
into more intense competition with the 
established dealer. One of the most 
active organizations in this respect was 
the Eastern Federation of Feed Mer- 
chants, led by its militant president, 
Fred McIntyre, Potsdam, N. Y. The 
G. L. F., a cooperative with extensive 
facilities and operating in the territory 
served by the federation, received a loan 
of $50,000 under the provisions of the 
Agricultural Marketing Act. Kermal 
protest was filed by the Eastern Federa- 
tion objecting to the loan on _ the 
grounds that it was discriminatory and 
that the G. L. F. was not entitled to 
the money under the strict provisions 
of the Agricultural Marketing act. 

Other feed and grain trade associa- 
tions joined the Eastern Federation in 
condemning the policies and tactics of 
the federal farm board in interfering 
with the businesses of their members, 
and likewise many farmers themselves 
admitted that the farm board was a 
fizzle as far as their personal welfare 
was concerned. 

The costly experiment to aid agricul- 
ture died with unpopular sentiment 
echoing o’er its grave, and in 1933 it 
was supplanted by the present Agricul- 
tural Adjustment administration as 
President Roosevelt took over the reins 
of government. The new plan is under 
the direction of Secretary of Agriculture 
Wallace and has a much broader scope 
than its predecessor, the federal farm 
board. It has also been the object of 
widespread attack from the grain and 
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feed industry. 

The new law had for its fundamental 
purpose the increasing of the prices of 
wheat, cotton, tobacco, rice, dairy pro- 
Gucts and two or three other minor 
farm products. The goal set was the 
average of the purchasing power of the 
same products during the period of 1904 
to 1914. Under the new farm relief 
bill the secretary of agriculture was also 
given permission to enter into agree- 
ment with producers, marketers, manu- 
facturers associations and other agencies 
to work out plans whereby the price 
structure might be maintained. 

In order to obtain money for the 
purpose of financing the new law, the 
secretary of agriculture was authorized 
to and did levy a tax on the processing 
of wheat, cotton, and other products in- 
volved. That’s where the rub came in 
as far as the grain, feed and milling 
industry was concerned and the taxa- 
tion idea has met with constant objec- 
tion. 

On May 27, 1935, the National In- 
dustrial Recovery act, foster father of 
codes for various industries was de- 
clared unconstitutional by the United 
States supreme court and this memor- 
able decision immediately spurred the 
opponents of the Agricultural Adjust- 
ment Administration into action. There 
are now pending many suits against the 
secretary of agriculture which are aimed 
tc test the constitutionality of process- 
ing taxes and the whole set-up of the 
AAA. The general opinion is to the 
effect that the AAA will meet a fate 
similar to the NRA, thus bringing about 
a demise of another era of agricultural 
experimentation. 


Benefit by Farm Loans 

Despite vigorous objection to some of 
the principles of the new farm relief 
program there were features which were 
considered as beneficial to the indus- 
try. One of them was the establish- 
ment of the Farm Credit Administra- 
tion which made funds available to 
fermers for paying their indebtedness 
through federal farm loans. Under this 
plan many retail dealers were able to 
cooperate with their customers in get- 
ting loans and thus were able to clean 
up long past due accounts that had 
cramped them in tying up funds neces- 
sary for carrying on their business. 

Just recently another feature in fi- 
nance was incorporated by the govern- 
ment. Industrial plants including those 
of the feed industry, are now able to 
borrow funds for installation of new 
equipment and otherwise improving 
their establishments through the Fed- 
eral Housing act, originally instituted 
for home owners. 

Drought Increases Problems 

In the midst of all its difficulties with 
legislation Mother Nature contributed 
to the problems of the feed industry by 
visiting upon numerous sections of the 
country one of the most severe drought 
sieges in history. This brought on the 

(Continued on Page Twenty-seven) 
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ORGANIZE GRAIN FIRM 
William A. Dinham, formerly vice 
president of the Benson-Quinn Co., 


Minneapolis, and William B. Seim, trad- 

ing floor representative of the same & & 4 
firm, have organized the Dinham-Seim BS 
Co., and will operate a general grain 


commission business. 


BUYS MILLING FIRM 
Federal Mill, Inc., Lockport, N. Y., NOT PARTICULAR TOO RECENT 
has purchased the Mosely & Motley “They say you married her because Professor: “Didn’t 1 get my last hair- 
Milling Co., Rochester, N. Y., which her aunt left her a fortune.” cut in this shop?” 
was established in 1862. The Mosley “That’s not true. I’d have married Barber: “I think not, sir. We've 
& Motley company has been managed her no matter who left it.” been in business only two years.” 
one of the few lady millers in the coun- OF ALL THINGS! 
try. She will continue with Federal Curious Woman: “Why, you've lost First air holtd ” 
Mill, Inc., with headquarters at Roches- ycur leg, haven’t you?” Hol “y 
ter which will be used as a distributing Cripple: “Well, I'll be darned if I f i 
point by the firm. haven't.” 
Zi SERIOUS SETBACK 
| | WG HA Foreman: “When will your dad be 
ene fit for work again?” 4 
Boy: ‘“Can’t say for certain, but it 


SOMEBODY'S 
LEFTTHE 


won't be for a long time.” 


FEED ROOM that?” 
YS, Boy: “Because compensation set in.” 
* 
CONVENIENCE 
Spinster: “Come up at once. Two 
OF QUAKER Sh fis men are trying to climb in my window. 


Fire Chief: “Sorry, miss, but this is 
the fire department. What you want 
is police headquarters.” 

Spinster: “Oh, no. My room is on 
the third floor and what they need is 


a ladder.” 


CORNHAY WEAKLY NEWS 

Ezra Hayman has been voted the 
meanest man in town. He’s been stone 
deaf for the past two years and never 
told the barber. 

Judd Perkins is wearing a satisfied 
Sew smile and considers himself even with 


his wife, having put her in the hospital 
on pretense of killing a mosquito on 
QUAKER FEEDS ATTRACT CUSTOMERS 
Walt Henner has just returned from 
the city where he consulted an eye 
EAR N M Oo D EALE R Oo TS specialist. Mr. Henner was recently ap- 
pointed one of the judges in the bathing 
Quaker Feeds are the product of thoroughly beauty contest to be held on the Corn- 
experienced practical and technical men. Mod- '@y beach next 
ern mills assure a uniformity of quality and 
mixture so essential for profitable feeding re- jj2yer can successfully run any  busi- 
sults in practical every day use. ness, but what does a good poker player 
They are tested, not only at the Quaker Oats want with a business? 
Experimental Farms, but also, over a period of * * 
years, by thousands of practical poultrymen, SAFETY FIRST _ 
dairymen, hog raisers, and farmers who depend A woman motorist was driving along 


upon satisfactory production for their living Country road when she noticed a 
couple of repair men climbing telephone 
and profit. 


poles. 
That these practical men continue to she exclaimed, 


use and recommend Quaker Feeds year think I never drove before.” 

after year is proof that these feeds 7? 9 

deliver the profit paying production WISH WE COULD. 

which makes users prefer Quaker Feeds. a “Pay your taxes with a 

user preference to secure new customers },.,¢ they insist on cash.” 

—and add to their own profits. * * 

JUST IMAGINED 


THE Q UAK ER OATS COM PAN Y She: “Did anyone ever tell you how 


wonderful you are?” 


Dept. 15-H . . 141 West Jackson Blvd. . . CHICAGO, U.S.A. He: “No, I don’t think anyone ever 


“they must 


did.” 
She: “Then I’d like to know where 
you got the idea?” 
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Carefully Sifted for Feed Dealer Consumption 
ANNA 
SESSA 
Quaker 
SUGARED POULTRY FEEDS | 
Nea 


TO THOSE WHO HAVE SAID: It is with a humble spirit that we 
HAPPY BIRTHDAY! observe the birthday of THE FEED 

BaG — humble because of the kind- 
ness of our friends who have joined our celebration sending good wishes and 
many words of praise — humble also because in looking back we realize that 
anything we may have accomplished in working for the feed trade is but a 
small part of the job at hand. We are noting the passage of an important mile- 


stone but we have not attained any goal which would merit a true victory 
celebration. 


Ten years ago this month we issued the first number of THE FEED Bac. 
There were 24 pages and 26 advertisers. The circulation was restricted to 
Wisconsin and adjoining states and so one of our first editorials urged the 
organization of a retailers’ association for this central territory. A year later 
we aided the formation of the Central Retail Feed association which today 
ranks high among the many older and younger feed trade organizations. 


Other editorials in the same number advocated a stricter cash sales pol- 
icy for retail feed stores and pledged to maintain THE FEED Bac strictly for 
service to feed dealers and not as an organ of any jobber, manufacturer, miller 
or group of the same. 


No one can dispute the fact that the feed trade is now more cash con- 
scious than it was 10 years ago. There are many more cash feed stores today 


and retail credit is generally handled on a more business-like basis than ever 
before. 


And we have kept our pledge to serve the dealer — in some instances 
at a considerable financial sacrifice. Our campaign against portables and re- 
fusal of portable advertising is one example. But we have also refused many 
other advertisements for copy on all pages of THE FEED BaG, both advertising 
and editorial, must be dependable. 


We call all the men in the feed trade our friends and it is of these friend- 
ships we are most proud. There are some with whom we have never shaken 
hands but many we know personally—retail dealers from Minnesota to Maine, 
wholesale distributors everywhere, owners and managers of the country’s 
largest feed and flour mills, the salesmen who personally cover the territory. 


History is studied for what lessons it may teach and our looking back 
has been for the purpose of helping us to increase our service to the trade as 
we continue our work from month to month and year to year. Count on us 
even more in the future than you have in the past for, as we carry on, it will 
be our constant prayer that we may always keep faith with you whom we 
call friend. 

DAVID K. STEENBERGH. 
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Boyd Knell to Direct 
Flour Advertising 


Boyd Knell, International Milling Co., 
Minneapolis, has been chosen director 
of the advertising campaign which is 
being sponsored by the Millers National 
federation to increase the consumption 
of flour. 

Mr. Knell is experienced in the art 
of sales promotion and has been sur- 
rendered by his company for the fed- 
eration project. 

Herman Steen, secretary of the fed- 
eration, announces that the campaign is 
making splendid progress and that mill- 
ers and dealers in all parts of the coun- 
try are cooperating to put it across. 
The keynote of the advertising message 
is that bread is today the least expen- 


sive food on the market, due chiefly to 
the low cost of flour. Consumers are 
urged to purchase or bake more bread 
and consequently more flour will be 
sold by the millers and dealers. 

Offices for Mr. Knell and his staff will 
soon be established at 309 W. Jackson 
boulevard, Chicago. The federation 
headquarters, however, will remain at 
2719, Board of Trade, Chicago. 


SWIFT DISTRIBUTOR 


Donahue-Stratton Co., Milwaukee, 
has been appointed distributor of meat 
scraps produced by Swift & Co., Chi- 
cago. Sales are being handled by John 
Jouno, manager of the Donahue-Strat- 
ton company’s feed department. The 
Swift line includes meat feeds for poul- 
try and all types of livesteck. 


NORTHRUP, 


Minneapolis 


PROFITS FOR THE 


PROFITS FOR THE DEALER 


q When your customer buys a sack of feed it’s 
results he’s looking for. 
order with STERLING or NORTHLAND brand 
feeds, you can be sure you’re delivering the 
growth, development, and production he’s after. 
q There’s no surer way to volume and profits in 
feeds—than to stock and push the line that will 
show the farmer an extra return in terms of 
poultry, hog and dairy production. Northrup, 
King & Co.’s Sterling and Northland brands 
carry plus values for both feed- 
er and dealer. 

brands this fall. 


Mixed Car—L C L—Truck 
Wholesale only. 


When you fill his 


Feature these 


KING & CO. 


Minnesota 
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Here Are Two Big Ones 
That Didn’t Escape 


To convince their many friends of 
the truth of the stories they have been 
telling about the big fish they caught 
on their recent vacation at Boulder 


Jct., Wis., Walter Uebele, Burling- 
ton Feed Co., Burlington, Wis., and 
Joe Straub, Lomira Elevator Co., Lo- 
mira, Wis., furnish Exhibit A and B in 
the above photograph taken in the 
north country. 

Walter, left, and Joe, right, are groan- 
ing under the weight of two muskies 
suspended on a broom handle, and ab- 
solutely defy anybody to doubt that 
they were landed as a result of their 
angling skill. 

Jess Saemann, Saemann-Schilling Co., 
Adell, Wis., on a recent fishing trip at 
Big Chief lake in northern Michigan, 
reports catching a 3% lb. small mouth 
bass which is considered an unusually 
large size for this type of fish. 

From Louis Bandow, Anston, Wis., 
comes the prize story, although Mr. 
Bandow vouches for its authenticity and 
is willing to furnish witnesses. He re- 
lates that he caught a 4% lb. bass and 
strung it on a rope attached to the 
boat. While he was rowing in quest 
of more bass the cord loosened and 
the fish disappeared. 


Two days later Mr. Bandow’s son, 
Harry, who is nine years old, reeled in 
a fish and, believe it or not, it was the 
same one that got away from his father. 
The bass still had the rope strung 
through its gills. 

Rudy Opsal, Arcady Farms Milling 
Co., Chicago, sends a_ postal from 
Canada where he is vacationing, telling 
all about his struggle with a 22-pound 
muskie which he finally landed. 


SOUTHERN MANUFACTURERS 
The annual meeting of the Southern 
Mixed Feed Manufacturers association 
has been scheduled for Thursday and 
Friday, October i7 and 18, at the Pea- 
body hotel, Memphis. E. P. MacNicol, 
secretary of the organization, announces 
that a program of vital interest to all 
is being planned and predicts a large 
attendance. 


M EA N 


Portable Mills Hitting Back Trail 
After Mushroom Splurge 


Concerted Opposition by Feed Dealers Hastens Retreat 


industry was struggling valiantly 

to wrest itself from the depres- 

sion a new problem developed 
which added to its rapidly multiplying 
woes. 

There appeared in Iowa and southern 
Wisconsin a number of feed grinders 
mounted on trucks which drove direct 
to the farmer’s yard and ground grain 
at prices far under those charged by 
established, stationary mills. On the 
surface the idea looked appealing and 
highly profitable to unemployed persons 
and retired farmers anxious to set up 
their sons in business. 

Portable mills sprung up in every 
quarter like mushrooms, and as a re- 
sult feed dealers found their grinding 
business falling off to alarmingly low 
levels. In a desperate effort to meet 
the new foe on even grounds many 
stationary grinder operators slashed 
prices to such an extent that they suf- 
fered drastic losses. 


The Fight Is On 


The Feed Bag realizing the menace 
of this new competition to established 
mills and convinced that the movement 
was unsound immediately took a defi- 
nite stand against portables. Portable 
mill advertising, at the sacrifice of ob- 
taining additional revenue, was flatly re- 
fused. Investigations were conducted 
among dealers and actual operators and 
legislation for establishing a tax on the 
itinerant grinders was fostered. 

In the March, 1931, issue was pub- 
lished the first article combatting port- 
able mills. It was the result of answers 
to a questionnaire sent to established 
dealers. 

The disadvantages of portable mills 
from the standpoint of service were 
emphatically pointed out. 

“Portable mills,” the article disclosed 
in part, “because of limited power and 
size, cannot turn out fine grist. 

“During the season of heavy snows 
when the farmers need their services 
most, they cannot move from place to 
place. 

“They cannot be equipped with mag- 
netic separators and consequently pre- 
sent a constant fire hazard and danger 
of the loss of livestock because of tramp 
iron passing into the grist. 

“Lives of the farmer and his family 
are threatened by broken parts which 
may be catapulted from the grinder in 
case of breakage or explosion. 

“There is no mixing service provided 
with the grinding, as in most estab- 
lished feed mills.” 

Hazards Proved by Time 

Time substantiated the claim that 
portable mills were extremely hazar- 
dous. Soon after the movement started 
reports of farm fires directly attributed 
to explosions and backfiring of the itin- 
crant machines becanie numerous. Loss 
of human lives as well as that of live- 
stock added to the tragedies. 

In one case it was definitely proved 


Bi in 1931 when the retail feed 


that a portable mill was responsible 
for the wiping out of an entire dairy 
herd. The incident occurred on a farm 
six miles east of Janesville, Wis. 

Previous to taking a job of grinding 
grain for the farmer the portable mill 
operator had run through a batch of 
cakes of red lead for a junk dealer. 
Without cleaning the machine he pro- 
ceeded to the farm. Three days later 
one of the cows frothed in her stan- 
chion and died. Others met a similar 
fate in rapid sequence. 

The case was called to the attention 
of the state department of livestock 
sanitation and an analysis of the grist 
revealed that it contained particles of 
the red lead which caused the death 
of the cattle. The farmer suffered a 
tremendous financial loss and a break- 
down in health as the result of shock 
and worry. 


Varied Weapons Used 


As the portable movement continued 
to spread like wildfire, dealers sought 
desperately for means of combatting the 
plague. The new menace was the chief 
topic of discussion wherever mem- 
bers of the feed trade gathered. Some 
dealers tried individual methods of com- 
bat. A number of them purchased port- 
able mills of their own and fought the 
free lancer on his own grounds. They 
soon learned, however, that the idea 
was as costly for them as it was for 
the man who was lured into the field 
by get-rich-quick promises. 

One dealer came out openly and re- 
fused to grant credit to the farmers 
who purchased their feeds from him 
and gave their grinding business to the 

ortable mill. Another published a 
etter announcing that unless the cus- 
tomers patronized his stationary grind- 
ing department he would discontinue it 
for good. Still others offered to pick 
up grain with their trucks, grind it at 
the mill and deliver the grist back to 
the farmer. 

The Feed Bag actively entered the 
fight with services outside of its edi- 
torial columns. A four page pamphlet 
entitled “Happy Is the Farmer Who 
Goes to the Mill” was prepared and 
published. It pointed out serious facts 
for farmers to consider before they 
patronized the portables and empha- 
sized the constant, high quality, de- 
pendable service which could be ob- 
tained from the established dealer. 
Thousands of these pamphlets were fur- 
nished at cost to the trade and dis- 
tributed among farmers. 

Resort to Legislation 


Recourse was also sought through 
legislation. A bill requiring portable 
mills to take out a $15.00 license was 
introduced in the Wisconsin legislature 
and supported by the Central Retail 
Feed association. After passing the 
assembly it was indefinitely postponed 
in the senate by the narrow margin 
of one vote. 

Iowa, Ohio and Pennsylvania also at- 
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tempted to obtain legislation requiring 
portable mills to take out a license. Lo- 
cal as well as state-wide retail feed 
organizations cooperated in supporting 
the measures, and at their annual con- 
ventions several associations passed res- 
olutions condemning the portable move- 
ment. 
Another Menace 

All of these counter-activities, plus 
the fact that experience proved the 
portable mill idea to be unsound re- 
sulted in telling effect. Competition 
from the itinerant vendors of grinding 
service who, in a majority of cases 
found themselves going broke, gradually 
began to dwindle. Dealers now scarce- 
ly mention the portable mill, for only 
in a few scattered territories is it still 
creating concern. 

With the fading out of the portables, 
however, a new and similar type of 
competition has developed. There has 
been offered on the market a small feed 
mixer which dealers are encouraged to 
handle as a sideline and sell to their 
customers. Also believing that this 
practice is unsound, The Feed Bag has 
taken a stand against it and explains 
its policy in an editorial entitled “Et 
tu Brute”, which appeared in the May, 
1935, issue? 

“We note,” the editorial reads in 
part, “that retail feed dealers are in- 
vited to ‘share the profits’ of a scheme 
to make mixed feed manufacturers of 
their farmer customers ... The deal- 
er’s share of the profits is his commis- 
sion on the sale of each mixer and his 
margin on the ingredients he may sub- 
sequently sell to his newly established 
farmer-feed manufacturers. 

“The Feed Bag sees no possibility of 
making any favorable comparison be- 
tween any profit of this kind and the 
legitimate profit of the established re- 
tail feed dealer who ‘sticks to his last’ 
and merchandises ready-made, scienti- 
fically balanced rations to his custom- 
ers. 

“Feed stores are service institutions 
selling either proved mixtures of the 
commercial manufacturers or fully 
equipped with all necessary machinery 
and manufacturing ‘comparable rations 
of their own. There is no more need 
for farmer feed manufacturers than for 
farmer-sales agents handling car and 
truck lots of wheat feeds and concen- 
trates or any of the other commodities 
efficiently sold by established retailers. 

Happy to Be Leader 

“‘There may be more excuse for port- 
able grinders but The Feed Bag has 
always maintained that their operation 
was contrary to the best interests of 
the feed trade and that it was almost 
treason for the firms which sold grind- 
ers to the feed dealer to subsequently 
sell portables to destroy that dealer’s 
business. Many manufacturers of mix- 
ers and other mill machinery compli- 
mented our campaign against port- 
ables, so now, with at least one mixer 

(Continued on Page Thirty-two) 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


HE saying that “if you invent a. 
better mousetrap than your 


neighbor, the world will beat a 

path to your door,” is particular- 
ly adapted to the retail feed business. 
Firms which are satisfied to follow old- 
fashioned methods of developing sales 
usually find themselves gathering the 
crumbs left by more alert dealers who 
apply modern ideas in their merchan- 
dising program. 


The Feed Bag in November, 1932, in- 
augurated a new department entitled, 
“This Month in Your Feed Store”, 
which has gained in popularity with 
every issue. Merchandising ideas used 
by dealers in all parts of the country are 
condensed into short paragraphs, which 
even the busiest retailer can find time 
to read. 

For handy reference and in comme- 
moration of the 10th anniversary of The 


Insist Upon-RED WING 
37% LINSEED MEAL 


100 LBS. NET 


PURE OLD PROCESS 


LINSEED MEAL 


GUARANTEED ANALYSIS 


PROTEIN 
FAT 
FIBRE 


MINIMUM 37% 
MINIMUM 4%% 
MAXIMUM 9% 


NIT. FREEEXT. MINIMUM 35% 


A PITTSBURGH PRODUCT 


PITTSBURGH PLATE GLASS CO. 


RED WING, MINN. - NEWARK, N. J. 


PITTSBURGH 
PLATE GLASS COMPANY 


Linseed Oil Division 


Milwaukee, Wisconsin 
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Feed Bag members of the staff have 
selected which in their opinions are 
among the best merchandising ideas 
published to date in “This Month in 
Your Feed Store’. If you have not 
already tried them in your own busi- 
ness, do so and watch your sales in- 
crease. 


Dairy Booster 


A New York milling firm purchased 
a pure bred bull and offers the services 
of the animal free to customers who 
desired to build up their herds. Farmers 
who are not patrons of the company 
are charged a fee of $5.00. The plan 
not only brings new customers to the 
mill but helps to improve the dairy 
herds of the community and consequent- 
ly increases the purchasing power of 
the owners. Newspapers gave publicity 
to the plan when it was inaugurated, 
providing the firm with an abundance 
of free advertising. 


Birthday Party 


A dealer in the Middle West brings 
a large crowd of new and old custom 
ers to his store every year on his birth- 
day. He sends out invitations which 
read: “There are some things a man 
can iforget faster than a horse can trot 
—and one is to forget the wife’s birth- 
day or the wedding anniversary. That’s 
just it—on March 26 I celebrate my 
49th birthday anniversary—and I don’t 
want you to forget. I want you to 
come in and have a smoke on me.” 


Prompt Payment 


One dealer has induced several of 
his customers to pay their bills promptly 
by issuing statements bearing two 
columns of figures. In the first column 
is listed the price of the purchases if 
payment is made within 30 days and in 
the second column, the cost if a longer 
time is taken. The figures of each 
column are totaled and a note at the 
bottom calls attention to the amount 
the customer can save by paying his 
bill promptly. 


Royal Flush 


With every purchase of more than 
$1.00, a dealer in the Middle West per- 
mits his customers to draw a playing 
card from a deck spread face down 
ward in a basket. The patron who 
presents a winning combination, includ- 
ing anything ¢rom a straight to a royal 
flush receives 100 pounds of poultry 
mash by presenting the winning hand 
at the feed store. The dealer’s firm 
name is stamped on the front of each 
card, thereby making it serve as an ad- 
vertisement as well as a safeguard 
against substitution of cards not ob- 
tained from him. 


Helpful Hints 


Advertising issued regularly by a 
New York dealer is more welcome in 
the homes of the readers because of 
helpful time and money saving ideas 
for the farmer and his wife which ap- 
pear at the bottom of each mailing. 
Here are a few examples: 

“To keep baby chicks from crowd- 
ing into the corners of a brooder house 


(Continued on Page Thirty-three) 
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and Fertilizer 
Will Be Cash 
Along With Everything 
Else On and After 


Jan. Ist 
There Will Positively Be No Lines Drawn, Every 
Commodity or Service Offered By The Follow- 
ing Firms Will Be Cash. 


“The only note accepted will be the long, 
green variety, carrying Brother Mellon's sig- 
nature.” 

Patrons Will Save Embarassment By 
Not Even Credit 


Here’s the way Michigan feed dealers tackled the cash basis movement. 


THERE'S GOOD NEWS 


For the Thrifty Farmer! 


On ant «ter January 1, 1930, the Grms whose names appear 
ill sell 


Cash Only| 


Cash 


It le good news for the thrifty farmer because it means after January 1, 1930, 
he will no longer be asked to pay the extra cost of running « credit business. 


Tecumseh Supply Co.—Tecumssh 
Whiteville Elevator Co.—Whiteville, O. 
Hoyt Whelan Implement Store— 
Tecumseh 
The following firms already sell feed for cash: Wm. Hayden Milling Co., Te 
Leo Robison, T h; A. H. Osgood, Paul Krishle and Hed: 


From $50,000 to $100,000 
Yearly 


WILL BE SAVED THE CUSTOMERS OF THE FOL. 


LOWING FIRMS BY ADOPTING A 
OF STRICTLY CASH TO ALL. 


1s it paying on pay day? 

La it paying when the mill check arrives? 

Is it paying when the wheat, corn, oats, rye. barley 
bogs, cattle, lambs, hens or storka are sald? 

Ie it paying within thirty days? 


Cash is paying at the same time and in the same way that 


‘The stock buyer buys his stock! 
‘The grocer buys his eggs! 


We All Buy Our Postage Stamps! 
January Ist These Firms “Go” Cash 


The advertisements shown above were published in newspapers. 


Dealers Eliminate Credit Worries 
By Changing to Cash Basis 


AD accounts, resulting from the 

lax extension of credit, have per- 

haps been responsible for more 

failures in the feed business than 
any other cause. This has been equally 
true during prosperous times as well as 
in periods of depression. 

Many dealers, who to all appearances 
are conducting a prosperous business as 
far as volume is concerned, find them- 
selves gradually slipping. Nine times 
out of ten, an analysis will reveal that 
they are burdened with thousands of 
dollars in bad accounts which have ac- 
cumulated as a result of careless selec- 
tion of credit risks among their custom- 
ers. Slowly but surely this dead weight 
drags them down to failure. 

Now Credit Conscious 

It is encouraging to note, however, 
that dealers are becoming more con- 
scious of the dangers of improperly 
handled credit, and have taken steps to 
correct the situation. One of the rem- 
edies and an effective one, which has 
been widely employed, is the adopting 
of a strictly cash basis. 

In August, 1925, when The Feed Bag 
made its first appearance, one of the 
leading articles urged dealers to avoid 
the pitfalls of generous credit policies 


and to sell strictly for cash. The sug- 
gestion was welcomed like a godsend 
rain in a season of drought. Letters 
from readers commended the plan and 
hailed it as a much needed solution. 
The dealers not only talked about the 
idea but responded with action. Almost 
every mail contained announcements 
that a feed store owner had changed 
his business to a cash basis. Individuals, 
at first, took the initial steps, but the 
movement soon attained a cooperative 
aspect. 
Cooperate on Plan 


In November, 1927, six feed dealers 
operating in Columbus, Wis., and vicin- 
ity, held a meeting and agreed to go 
on a cash basis. This was one of the 
first cooperative movements launched 
and others of a similar nature rapidly 
followed. 

In August, 1928, 15 dealers in St. 
Croix county, Wis., put a ban on fur- 
ther credit in their stores. They rep- 
resented 12 neighboring towns, so that 
farmers were met with the same rebuff 
in asking for charge accounts unless 
they drove miles away to other terri- 
tories. 

Closely on the heels of this coopera- 
tive movement an organization known 
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as the Northern Wisconsin Retail Feed 
Dealers association was formed. Its 
chief object was to unite the members 
on a cash plan which was subsequently 
formulated. Amery, Rice Lake, Deer 
Park, Clear Lake, Birchwood, Turtle 
Lake, Radisson and Campia were all 
made credit proof. 

Waupaca county, Wis., followed next 
in line. At a meeting held at Waupaca 
and sponsored by the Central Retail 
Feed association on December 12, 1928, 
a cash basis movement was started and 
later put into effect. 

Janesville Goes Cash 

At a special gathering held January 
9, 1929, the Retail Feed Dealers Asso- 
ciation of Janesville and Vicinity, Janes- 
ville, Wis., took the bull by the horns 
and 14 of its members pledged that 
they would sell for cash, effective Feb- 
ruary 15. The towns represented in- 
cluded Footville, Afton, Milton Junc- 
tion, Janesville, Milton, Tiffany, Clinton, 
Sharon and Big Foot, IIl. 

The Burlington District Dealers club, 
a local organization, operating under the 
auspices of the Central Retail Feed as- 
scciation, went into the cash basis plan 
in a big way on January 1, 1931. Nine 
firms, including the Kansasville Lumber, 
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Fuel & Feed Co., Kansasville; Farmers 
Feed & Fuel Co., Burlington; A. H. 


Lois Feed Co., Bassett; Burlington 
Feed Co., Burlington; Home Lumber 
& Fuel Co., Elkhorn; Equity Co-op. 
Feed & Fuel Co., East Troy; Turtle 
Valley Farms, Walworth; Fred Kaiser, 
East Troy, and Schwartz Lumber Co., 
Troy Center, united on a_ fool-proof 
credit policy. In addition to sending 
letters to their individual customers an- 
nouncing their change to a cash basis, 
they cooperated in an advertising cam- 
paign in local newspapers covering the 
territory. The copy was aimed to con- 
vince the farmer that he could save 
money and get better quality by paying 
cash. 

Four dealers in Fox Lake, Wis., on 
September 1, sent broadsides to their 
trade and announced that after this 
date no credit would be extended. 
Farmers desiring to “charge it” and 


HOLD 


take their good natured time to pay 
were compelled to search for other 
sources of supply. 

From Wisconsin the cash basis move- 
ment spread to other parts of the coun- 
try. Michigan tackled the idea on 
the biggest scale, where the plan was 
launched on a state-wide basis during 
the spring of 1930. The names of more 
than a score of firms appeared in a co- 
operative newspaper advertising cam- 
paign announcing their new policy and 
meetings were held at numerous points 
for the purpose of solving the credit 
problem. 

Meanwhile, reports of individual deal- 
ers making the change kept pouring in, 
and firms selling strictly for dollars 
and cents dotted every section of the 
country. Cash was the cry at virtually 
every meeting held by feed trade orga- 
nizations and speakers on the subject 
were in great demand. 


EVERYTHINGe 


On August 15th we 


will announce 


the biggest forward step in poultry nu- 
trition since the discovery of cod liver 
oil. You can’t afford to miss finding out 
about this vital ingredient that will be 
put in Purina Chows exclusively. 


It will give the feed merchant who can 
supply feeds containing the new feature 
a tremendous advantage over his com- 


petition. 


PURINA MILLS 


923 Checkerboard Square 
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St. Louis, Mo. 
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The Feed Bag for the past ten years 
has consistently promoted the cash basis 
idea. Its editorial columns were opened 
widely to announcement of firms mak- 
ing the change and cooperative move- 
ments were heartily fostered. The man- 
aging editor was called upon frequently 
to speak at conventions explaining the 
plan and in numerous cases the staff 
willingly assisted firms in composing a 
letter to send to their trade announcing 
the abandonment of the credit policy. 

Cash for Manufacturers 

As time elapsed it became apparent 
that retail feed dealers were not the 
only ones in the industry whose credit 
tactics could stand a general tighten- 
ing. So in April, 1931, The Feed Bag 
published an editorial urging manufac- 
turers to adopt a cash policy. 

“We have watched with growing con- 
cern,” it read in part, “the increasing 
tendency on the part of manufacturers 
to accept bookings and make deliveries 
on a trade acceptance, consignment or 
open account basis. We are concerned 
in the interests of the industry, for we 
sincerely believe that the sale of feed 
on credit harms the feeder and the 
dealer as well as the manufacturer. .. . 

“Difficult business conditions have, of 
course been responsible for most of 
this increased credit in the feed indus- 
try, but we cannot acknowledge credit 
as a means toward relief. Credit is a 
poison and not a medicine. True relief 
must come through aggressive merchan- 
dising and the continued manufacture of 
quality feed which can be sold on the 
basis that results determine value... . 

“The Feed Bag has been preaching 
cash basis to its dealer readers. We 
have helped change hundreds of retail 
merchants to a cash basis and hundreds 
more have been encouraged to work ag- 
gressively in reducing their growing 
book accounts. The industry has been 
strengthened but it will lose its added 
strength if the manufacturer cannot see 
the fallacy of looking to credit as a 
prophet in this period of trial... .” 

Industry Is Benefitted 

It has been gratifying to note that 
the effort of fostering a cash basis dur- 
ing the past 10 years has not been in 
vain. Although there are still many 
who extend credit, a more cautious 
policy of selecting accounts to place on 
the books is evident. The cash basis 
movement has made the industry in 
general more conscious of the advan- 
tages of getting the money for merchan- 
dise when it is sold. The industry as 
a whole as well as the feeder himself 
have greatly benefitted, and The Feed 
Bag will continue to promote the cash 
basis wherever possible in future issues. 


FARMERS GRAIN & SUPPLY 
Co., Des Moines, Ia., has purchased 
the Cannon elevator at Paullina, Ia., 
formerly owned by Miss Grace Cannon, 
for a consideration of $17,000. The 
elevator has been leased for the past 
eight years by the Quaker Oats Co., 
Cedar Rapids, Ia. 


GEORGE T. MEECH, founder and 
president of Meech & Stoddard, Inc., 
Middletown, Conn., believed to have 
been one of the oldest feed men in 
the United States, passed away July 19 
following an illness of three months. 
His sons, George and Harold, who have 
been associated with him since 1906, 
will carry on the business. 
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Farm Door Service Made It Easy 
To Change to Cash Basis 


Delivery System Boosts Michigan Firm’s Sales 


livery have made it possible for 

Louis A. Pringnitz, who operates 

feed stores at Big Beaver and 
Royal Oak, Mich., to change from credit 
to a cash basis, lower his prices, and 
increase his volume of sales and profits. 
Four trucks are the backbone of this 
feed business. 

Does this truck service pay? For 
answer, consider one of the _ trucks 
starting from the Pringnitz store at 
Big Beaver. This truck starts out with 
50 bags of feed three times a week and 
sells this load and takes orders for two 
more loads every time it covers the 
route. This one truck disposes of from 
1,000 to 1,500 sacks of feed a month. 

Paved Way to Cash 

Four years ago Mr. Pringnitz decided 
to try out farm door feed service. 

“Business was slow and credit risky 
at that time,” he said. ‘Many of our 
customers had put up their cars and 
did not come to town. We were meet- 
ing with cut price competition. Instead 
of sitting back and worrying about hard 
times, we decided to take our feed busi- 
ness to our customers. We started truck 
service. 

“This gave us a fine opportunity to 
change our business to cash. We an- 
nounced newelow prices and farm de- 
livery service as the reason for ending 
credit.” 

Truck service as given by the Pring- 
nitz feed stores does not mean merely 
delivery of orders already taken or so- 
liciting occasionally. With Pringnitz it 
means (1) the establishment of definite 
routes covered by his men on certain 
days without fail, the year ’round, rain, 
shine or blizzard; (2) the absolute guar- 
antee that Pringnitz will deliver any 
feed order, large or small, and (3) low 
prices in return for cash. 

Prompt Delivery Assured 

Every customer knows exactly when 
the truck will reach his farm. No Pring- 
nitz customer ever has to go to town 
for feed. All enjoy an advantage in 
price. This three-fold service has in- 
creased the volume of sales so that they 
more than make up for the reduction 
in prices. 

The trucks work in a 15 mile radius 
of Royal Oak and Big Beaver where 
the two stores are located. Profitable 
routes to cover have been determined 
by experience. Routes that did not pay 
after a persistent effort were altered 
to include other territory until the 
routes did pay. Three days a week 
the trucks work these routes. The other 
days they deliver feed sold beyond what 
was on the truck the day before. 

“T always start out with a full load,” 
says Earl Klusendorf, truck serviceman 
at Big Beaver, “and I sell that load 
and take orders for two more most 
days ahead. The next day I deliver the 
two extra loads I sold, make service 
calls and solicit prospects. 

“It’s not easy to work up a cash- 
service-delivery business like this. 
Most people who try it haven’t the 


tke: door salesmanship and de- 


Oak, Mich. 


Two successful feed stores operated by Louis Pringnitz at Big Beaver and Royal 


patience. I have called on some pros- 
pects for two months every’ time I 
covered the route before I sold them 
a thing. But eventually most of them 
get so used to having me drop in that 
they find it more convenient to order 
from me than anyone else. 

“You have to hustle to handle this 
business. I cover 50 miles a day and 
average 65 calls. I have made as high 
as a hundred in one day.” 

Louis Pringnitz emphasizes the ne- 
cessity of having service drivers who 
are well-known and liked. One of his 
men has been with him ten years. . 
another six. 

Doesn’t Force Customers 

Earl Klusendorf is as near the ideal 
driver as could be found. He is a 
brawny, big fellow about 35 years old, 
substantial looking, quiet-spoken, and 
business like. Although Earl is modest, 
he lays much of his success in building 
up routes to the fact that people like 
him. He never makes folks uncomfort- 
able by urging them to buy, and he 
has no hard feelings if they try a sack 
of feed from somebody else. 

“Tf you make people feel that they 
must buy from you then they hate to 
see you come around,” says Earl. 

He wants his trade to like him, be 
glad to see him, and feel free to do 
as they pleasee He knows he'll get 
the bulk of their business because he’s 
always on the job. 


Gives Tips on Prices 

Earl believes in giving plenty of 
warning before price raises. He never 
charges an advance in price until the 
customer has been warned of it one 
trip ahead. And he never misses a 
customer. If he doesn’t catch him on 
the regular day, he’ll find him the next 
day. Some of his customers he serves 
even when they aren’t at home. Earl 
drops off eight bags mash, eight scratch, 
and two growing feed anyway. He 
knows that the chickens have to eat, 
and he takes the responsibility for see- 
ing that they get their feed on time. 
The night before Christmas he worked 
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until 11:30 so that all his customers 
could be taken care of over the holi- 
day. 

“Now,” he says, “my customers do 
most of my selling for me. My truck 
is hailed by people I don’t know who 
have heard about me from my satis- 
fied trade.” 


“It wasn’t a question of whether we 
could afford to start route service,” 
says Mr. Pringnitz. “We couldn’t af- 
ford not to. If more feed merchants 
would carry their stores to their cus- 
tomers by truck service instead of wait- 
ing for their customers to come to 
them, I believe their problems with 
credit and cut price competition would 
be solved.” 


SERVICE PLUS 

Henry O. Myers, Washington Milling 
Co., Washington, Pa., believes in serv- 
ice for his customers. In addition to 
helping them with their feeding prob- 
lems he recently spent a day with two 
ot his friends on the farm of one of 
his patrons shooting ground hogs. 
Among the three of them they bagged 
15 of the pests and received the thanks 
of the farmer and a standing invitation 
to come back at any time and repeat 
the process. 


SHIPS BLUEBERRIES 

During the summer lull in the feed 
business, Joseph Norvec, Farmers Feed 
Mill, Necedah, Wis., adds to his pro- 
fits by purchasing blueberries which his 
customers have picked. He ships them 
to the Milwaukee and Chicago markets 
and averages between 100 and 175 cases 
a day during the ripening season. 


NEW MANAGER 

L. H. Fairchild has been appointed 
district sales manager of the Omaha 
branch of Allied Mills, Inc., to succeed 
John L. Richardson who has been 
transferred to Fort Wayne, Ind., where 
he is now serving as advertising man- 
ager for the company. 
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USE AT LEAST 
10% in Chick Starter 

7:% in Growing Mash 
5% in Egg Mash 

10% in MashtorHighQuality Eggs 
10% in Mash for Hatching Eggs 


10% in Poultry Fattening Mash 
40% in Coccidiosis Control Mash 
25% in Calf Meal | Some A 0! 


Feed Service Depert- 


10% in Pig Meal. | = 


of all kinds 


You Must Use MILK to 
Get MILK RESULTS 
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Milk sugar (lactose) is the only animal sugar used in human or 
animal feeding. Vegetable sugars, like many other food factors, 
including lactic acid for example, are all digested in the upper 
intestines. The digestion of milk sugar is different, however. Part 
of it passes into the lower bowel where digestive processes are of 
real benefit in counteracting unfavorable putrefaction and helping 
to control disturbing bacterial conditions. It is because of these 
beneficial effects, too, that milk is often used as a valuable aid in 
the control of coccidiosis. Milk is the only source of this important 
animal sugar. Nowhere else can it be obtained. Dry skim milk is 
natural, fresh sweet milk—unchanged in any way except to remove 
the fat and water. Nothing is added. It provides not only the natural 
concentration of milk sugar but the unchanged milk minerals, the 


natural, high quality milk proteins and an abundance of vitamin G. 


It is this natural combination of all important milk factors 
—this all ’round value—that makes high grade dry skim 
| milk first choice as an ingredient in the most profitable feeds 


today. Does your brand contain enough to be efficient? 


AMERICAN DRY MILK INSTITUTE, Inc. 
Dept. 58—221 N. LA SALLE STREET—CHICAGO, ILL. 
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National Retail 
Feed Dealers 


Organization Seen 
As NRA Result 


dustrial Recovery act has had 

little effect within the feed in- 

dustry except for a tendency to 
bring together in closer union the vari- 
ous units of the trade. 

The mixed feed manufacturers oper- 
ated under an approved code from June 
4, 1934 until NRA was declared uncon- 
stitutignal May 27, 1935. This Code of 
Fair Competition for the Feed Manu- 
facturing Industry had been carefully 
drafted and was efficiently and _ eco- 
nomically administered without hard- 
ship to the members of the industry. 

No Retail Code 

The retail feed dealers were still 
without benefit of a code at the time 
NRA received its knock-out blow from 
the Supreme court. They had formed 
the largest and most representative or- 
ganization in the history of the indus- 
try in order to cooperate with the 
Roosevelt program but its representa- 
tives were chased from corner to cornet 
of the Washington ring and were never 
able to come to agreement with NRA 
on a code which could be of possible 
value to the trade. 

Members of both divisions of the in. 
dustry came within the scope of one toa 
a dozen or more other codes—several of 
which caused them considerable trouble. 
Manufacturers had the flour milling, 
corn milling, cereal, linseed, elevator, 
grain exchange, dog food and other 
codes of like nature to contend with. 
The retailers were subject to such codes 
as the country grain elevator, fuel, seed, 
farm machinery, general retail, food and 
grocery, petroleum, etc. 

6,000 in Federation 

The Code of Fair Competition for 
the Feed Trade, which never materia- 
lized, was sponsored by the National 
Federation of Feed Associations. This 
organization as its name implies, was 
made up of 33 state or sectional dealer 
groups and represented over 6,000 indi- 
vidual feed establishments. Its code 
was to cover jobbers and brokers, rep- 
resented through the National Feed 
Distributors association, as well as re- 
tailers. 

The federation was born at a meet- 
ing of representatives of all the larger 
feed trade organizations held at Chi- 
cago, August 10 and 11, 1933. A tenta- 
tive code was almost immediately filed 
with NRA and on August 24 General 
Johnson approved an amendment to the 
President’s reemployment agreement 
(blanket code) permitting retaii feed 
store employees to work 48 hours per 
week instead of only 40 hours as would 
otherwise have been the case. 

The first convention was held at Chi- 
cago, September 18-30, 1933. The orga- 
nization was completed, a constitution 
adopted and the following officers 
elected: E. C. Dreyer, president; Floyd 


O PERATION of the National In- 


Oles, executive vice president; David K. 
Steenbergh, secretary-treasurer. 

Most of the convention activity cen- 
tered about preparation of a code and 
after strenuous work by a committee 


and careful consideration in open meet- | 


ing, a proposed code was finally adopted 
by the convention. A committee includ- 
ing the officers, F. M. McIntyre, and 
V. A. Fogg was instructed to take the 
code to Washington and secure its ap- 
proval as representatives of the indus- 
try. 

This committee made many trips to 
Washington for conference and _ hear- 
ings, negotiated with both AAA and 
NRA, revised certain provisions of the 
code dozens of times but steadfastly re- 
fused to assent to any code not substan- 
tially like the one approved by the in- 
dustry at its convention. It would be 
unjust, the committee contended, to 
make sweeping concessions in matters 
of wages, hours, etc. unless the indus- 
try could in return be benefitted through 
trade practice provisions to eliminate 
sales below current market value and 
otherwise protect legitimate dealers 
from unfair competition. 

Save Code Assessments 

The deadlock between the code com- 
mittee and NRA was never broken 
despite many false alarms. The Na- 
tional Federation collected and expend- 
ed less than 25 cents per member of 
the industry. Through refusing assent 
to “just any code” regardless of merit 
it saved the members of the industry 
several hundred thousand dollars which 
otherwise would have been collected for 
code assessments. 

This fact alone justified the existence 
of the National Federation and should, 
in the opinion of The Feed Bag, be 
sufficient reason for the industry to 
continue the federation on a permanent 
basis. Whether or not it will be con- 
tinued is expected to be decided by 
vote of its affiliated associations and 
directors before the end of September. 

Manufacturers Fortunate 

The initial work towards securing a 
Code of Fair Competition for the Feed 
Manufacturing Industry was undertaken 
by the late W. E. Suits as chairman of 
the executive committee of the Ameri- 
can Feed Manufacturers association. He 
carried on until his death but the last 
few months merely as a_ voluntary 
helper of the association code commit- 
tee headed by A. F. Seay and including 
H. L. Hammond, J. A. McConnell, H. 
L. McGeorge and P. G. Kinzer. This 
committee at first tried to secure a code 
which would correct most or all of the 
bad practices in the industry but in this 
effort met with little success at Wash- 
ington. 

Some of the leaders of the industry, 
however, contended that the successful 
code must be a simple code and follow- 
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E. C. Dreyer 


ing a special convention of the associa- 
tion at Chicago, October 12, 1933 this 
counsel prevailed and the code was re- 
written. The committee then resumed 
negotiations at Washington and after 
many delays the code was signed by 
the President May 26, 1934 and became 
effective June 4. 

The convention was held at French 
Lick Springs, Ind., May 31 and June l, 
at which the members of the code com- 
mittee plus J. E. Crowe and H. W. 
Young, not members of the association, 
were elected to the code authority. Mr. 
Seay was elected chairman, Mr. Mc- 
George secretary and Ralph Field, sec- 
retary of the association, named direc- 
tor. 


EDWARD TERRY, vice president, 
Donahue-Stratton Co., Milwaukee has 
just returned to his office from a tour 
of Europe. He visited Ireland, Scotland 
and spent several weeks in London. 
Mr. Terry was accompanied by his wife 
and daughter. 


JOHN JOUNO, manager, feed de- 
partment, Donahue-Stratton Co., Mil- 
waukee, has returned from the Milwau- 
kee hospital after a week’s treatment. 
He recently underwent an operation. 


FRANK BROBST, formerly of 
Health Products Corp., Newark, N. J., 
and now vice president of Nutritional 
Research Laboratories, Inc., Chicago, is 
recuperating at Manitowish Lodge, 
Woodruff, Wis., following an attack of 
pneumonia. He expects to return to 
work next week. 


GEORGE HEALY, Waterford Mills, 
Waterford, Wis., recently returned from 
a fishing trip to Lake Chetek. His 
many friends report that the fish get 
bigger each time George tells about 
them and indicates their size. 


JOBBING MILLFEEDS 
Farm Service Stores, Inc-, Minneapo- 
lis, has added a mill feed jobbing de- 
partment to its present business. Ship- 
ments are made out of Minneapolis. 
Linseed meal and soy bean meal are 
included in the lines handled. 
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FEW BIRTHDAY LETTE 


Congratulations from King Midas Flour 


Congratulations to you and The Feed Bag upon the 10th anni- 
versary of the founding of your splendid trade journal. It has been 
a pleasure to watch The Feed Bag grow, not only from the stand- 
point of increased circulation and advertising lineage but in the way 
of service to the feed trade as well. 


We are proud of the fact that we had the privilege of buying the 
very first advertising space sold in The Feed Bag. And our King Midas 
ad has appeared on the back cover of your magazine since its inception. 


As you know, we have increased our distribution very materially 
since we ran our first ad with you. 
our advertising with you without interruption during all these years 
offers the best proof we know of that we give The Feed Bag credit for 
having helped us in our achievements. 


Here’s hoping the next ten years will bring you even greater success. 


The fact that we have continued 


PAUL SATHER 


King Midas Mill Co. 
Minneapolis, Minn. 


Helpful Articles 


I want to send you my warmest con- 
gratulations on the tenth birthday of 
The Feed Bag. 

I believe that we have been subscrib- 
ers to The Feed Bag during most of 
this time and I have always enjoyed 
reading this paper very much. I mean 
every word of this and want to con- 
gratulate you personally for the inter- 
esting and very helpful articles that you 
continually publish in The Feed Bag. 

Ten years is not a very long time, 
however, when you compare it with the 
51 years that we have been in the feed 
business, but when an “old timer” can 
speak so highly of a “ten year old” you 
can be sure that you are an exception. 

Keep up the good work, Dave—the 
feed business needs you and your good 
paper—The Feed Bag. 

W. A. MANEY 
Maney Bros. Mill & Elev. Co. 
Minneapolis, Minn. 


Thank an Jack 


We wish you every success in the 
composition and distribution of your 
10th anniversary number and also wish 
for a continuance of your well earned 
success for many years to come. 

J. W. POWLEY 
Armour and Company 
Chicago, Ill. 

* 


Was Present at Birth 


I feel that I should be in on The 
Feed Bag’s 10th birthday, as I feel that 
I was pretty close to the youngster at 
its birth. I came on the scene about 
the time its Daddy was walking up and 
down the hall, hoping all would be well, 
and that it would not inherit any of the 
bad features of the old family tree. They 
are always troublesome times. But it 
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was no still birth and it made good on 
its first husky bawl and has justified 
every cry it has made since. It has 
filled a place in its field and has been 
the means of bringing together the 
wonderful Central Retail Feed associa- 
tion, the merits of which are being felt 
and appreciated more and more. 

I wish to congratulate The Feed Bag 
and yourself and wish you many more 
cycles of 10 year birthdays. 

JAMES H. VINT 
Farmers Coop. Elev. Co. 
Union Grove, Wis. 

x x 


Back in the 30’s 


On this occasion of your magazine’s 
birthday, I wish to express my congra- 
tulations and wish you many more 
decades of success and happiness. 

We are probably living through one 
uf the most interesting and important 
decades in the history of the United 
States, and years hence, when we can 
no longer take an active part in affairs, 
we will take enjoyment in telling our 
grandchildren of our experiences way 
back in the ’30s. 

LIONEL TRUE 

James H. Gray Milling Co., Inc. 

Springville, N. Y. 
* 


* * 


Valuable Service 


May I congratulate The Feed Bag, 
which, of course is you, upon attaining 
your tenth birthday of service to an in- 
dustry that has been passing through 
the most distressing period that it has 
ever experienced. 

During this time you clearly demon- 
strated your ability to render a valuable 
service and now that conditions are 
surely but slowly improving, I hope 
the next ten years may be more enjoy- 
able and profitable and will enable you 
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The letters published on these pages are sin 


We always like to hear from 


Art—Jack—Jim—and so on. 


te reap a reward commensurate with 
the energy exerted and the intelligence 
which you have displayed in your ef- 
forts to issue what I think the trade 
generally regards as a very creditable 
publication. 

L. F. BROWN 

Mineral Feed Manufacturers Association 
Chicago, IIl. 


* * 


Ad in Every Issue 


We wish to congratulate you on pull- 
ing through these last ten years in as 
good shape as you have. We consider 
The Feed Bag one of the best edited 
little trade papers there are, and we 
wish you continued success. 

W. T. FRASER 
Cereal Grading Company 
Minneapolis, Minn. 

* 


Subscriber Kicks 


On July 15th we mailed you check 
No. 359 for $3.00 to cover two years’ 
subscription to The Feed Bag. 

On August 1 return of checks from 
the bank does not show this check 
among them. Kindly advise if you have 
received the subscription and if so, ad- 
vise disposition of check. If the check 
is lost, would like to know so it can 
be stopped in payment here and a new 
one issued to replace it. Kindly advise. 

We do not want to miss your special 
August number. 

GEO. MARSHALL 
The Marshall Farm Service 
St. Charles, IIl. 

* * 


10 Years Good Work 


I want to congratulate The Feed Bag 
on ten years of good work. I have 
found your magazine very interesting 
and hope that you and The Feed Bag 
will continue to prosper. 

J. G. HALPIN 

Professor of Poultry Husbandry 
College of Agriculture 
University of Wisconsin 
Madison, Wis. 
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Helpful, Unbiased 


In your ten years of editing The 
Feei Bag, you have made a real 
contribution to the feed industry. 
Your magazine has been helpful, 
unbiased and fearless. We have 
no suggestions to offer, but do 
extend our best wishes for many 
more successful years ahead. 


A. F. SEAY | 
Purina Mills 
St. Louis, Mo. 
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Thank you, Paul— 


on your part in the interest of this 
industry. 

All the tough nuts you had to crack 
in the past should be eliminated from 
your mind as though they never existed. 
You have a clear road ahead, the ob- 
structions and chuck holes are gone. 
Now it is a matter of clear and con- 
structive thought, honest effort and be 
a truthful disseminator. 

I am very confident you will succeed 
and my very heartiest congratulations 
are yours on this 10th birthday of The 


Feed Bag. 
©. SICKERT 
Deutsch & Sickert Co. 
Milwaukee, Wis. 


An Early Helper 


Best of luck to you and good wishes 
for another successful 10 years of Feed 


Bag editing. 
J. B. GROEBNER 
Eagle Rolier Mill Co. 
New Ulm, Minn. 


Worth the Price 


You once said my $2.00 bought the 
first subscription to The Feed Bag. It 
doesn’t seem like 10 years ago—but I’ve 
been paying every year—and I don’t 
pay for anything that isn’t worth the 


price. We are using many ideas from 
The Feed Bag in our business here at 
Lomira. 
JOE STRAUB 
Lomira Elevator Co. 
Lomira, Wis. 
* * * 
Predicts Easy Sailing 
For any trade publication to go 


through what we have witnessed dur- 
ing the past ten years is something in 
itself to feel greatly encouraged and 
a publisher is likewise to be congrat- 
ulated. Having suffered what we have 
gone through particularly in the last 
four or five vears, your future should 
be easy sailing. 

I read with interest the articles in 


Author To Editor 


Congratulations upon the tenth 
birthday of The Feed Bag. 

May the next ten years be even 
more successful than the past for 
you and your organization and 
may the next decade be a little 
less violently ‘‘eventful’’ than the 
past. 

F. B. MORRISON 

Professor of Animal Husbandry 

Cornell University 
Ithaca, N. Y. 


Birthday Greetings to The Feed Bag 


By RALPH M. FIELD 


Executive Vice President, American Feed 
Manufacturers’ Association 


Ten years of climbing, 
Ten years of tumbling, 
Ten years well worth while. 


Ten years of friendships, 
Ten years of hardships 
Met with a cheerful smile. 


Ten years of ups and downs, 
Ten years of laughs and frowns, 
All in the work of the day. 


Ten years of dreaming, 
Ten years of building, 
Bringing results that pay. 


Hats off to The Feed Bag, 
A swell little News Rag 
Lighting the Feed Man’s Way. 


The Feed Bag as they come to my desk 
each month. It is a good and interest- 
ing publication, which facts in them- 
selves should reflect with credit to the 
managing editor. Birthday congratula- 
tions. 

FRED K. SALE 

Indiana Grain Dealers Association 

Indianapolis, Ind. 


* * * 


Advertising Later 


We note your August number will be 
your 10th birthday number and we take 
this occasion to congratulate you on 
your birthday. You will hear from us 
later with reference to advertising. In 
the meantime we trust your birthday 
number will be a huge success. 

H. L. REINSHAGEN 
Cereal ByProducts Company 
Minneapolis, Minn. 


* * * 


From Gene’s Son 
Mr. Dreyer is out of the city at the 
present time on vacation. Nevertheless 
the writer wishes to take this oppor- 
tunity of wishing you continued success 
and certainly know that your tenth an- 
niversary number will be worthwhile. 
S. W. DREYER 
Dreyer Commission Company 
St. Louis, Mo. 


* * * 


Okay, E. A. 


We wish to join with your many 
other friends and customers in wishing 
happy birthday to The Feed Bag at 
this time of celebration of your 10th 
anniversary. 

E. A. POOL 
Dairymen’s League Coop. Association 
New York, N. Y. 
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Keep It Coming 


It is mighty nice and we are really 
happy to congratulate you on your 
tenth birthday. Not only have we en- 
joyed reading your paper all these years 
but received from it a lot of ideas and 
hope you will keep it coming. 

Good luck to you. 


ROY LA BUDDE 
LaBudde Feed & Grain Company 
Milwaukee, Wis. 


* * 


Regular Advertiser 


Arcady was an advertiser in your first 
issue and our advertising has been in 
all but two or three issues of The Feed 
Bag during the full 10 years of its life. 

Needless to say, we like your paper 
and appreciate the good work you are 
doing in the feed industry. We wish 
the best of everything to you, Dave, and 
may The Feed Bag have many more 
happy birthdays. 


WIRT D. WALKER 
Arcady Farms Milling Co. 
Chicago, III. 


* * * 


OLES Broadcasting 


I have your letter about the proposed 
tenth birthday number of The Feed 
Bag. It would be quite out of place for 
a wholly inexperienced person like my- 
self to make you any suggestions about 
such a number. It will be a humdinger 
and I shall look forward with a great 
deal of interest to seeing it, but I don’t 
think that anything I could say in ad- 
vance would make it any better. 

FLOYD OLES 

Pacific Northwest Feed Association 

Seattle, Wash. 
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W. D. Walker 


each one now belonging to the 

organization is the goal set by 

the American Feed Manufactur- 
ers association in its membership drive 
which is now under way. 

The committee directing the campaign 
includes W. D. Walker, Arcady Farms 
Milling Co., Chicago, chairman; George 
Albers, Albers Bros. Milling Co., Seat- 
tle, Wash.; R. E. Barinowski, Feedright 
Milling Co., Augusta, Ga.; C. N. Bar- 
rett, Northrup, King & Co., Minneapo- 
lis, Minn.; W. P. Bomar, Universal 
Mills, Fort Worth, Tex.; L. M. Brown, 
National Oil Products Co., Harrison, N. 
J; Max F. Cohn, Sunset Feed & Grain 
Co., Buffalo, N. Y.; F. C. Greutker, 
Cereal By-Products Co., Buffalo, N. Y.; 
H. L. Hammond, Charles M. Cox Co., 
Boston, Mass.; C. E. Patterson, Denver 
Alfalfa Milling & Products Co., San 
Francisco, Cal.; V. F. Rudy, Rudy-Pat- 
rick Co., Kansas City, Mo., and Floyd 
Wilson, Denver Alfalfa Milling & Pro- 
ducts Co., Lamar, Colo. 

Just One New Member 

“We are asking you to do 2 very defi- 
nite job,” explains Mr. Walker, in a 
special bulletin to the present members. 
“We hope your conscience wil! bother 
you until that job is done ard when it 
is done, that you will feel properly re- 
warded. And the job is to get us ONE 
new member. 

“You will be surprised to find the 
number of people you are dealing with 
who are eligible for membership, either 
active or associate, whom you could 
easily persuade to join on the nominal 
dues under which membership is now 
available to them.” 


A program of improvement has been 
planned by the association which in- 
cludes making the organization more 
national in scope, extending its bene- 
fits to a greater number of feed manu- 
facturers and associated industries, ob- 
taining more revenue for greater activ- 
ities, and to having everybody engaged 
in the industry identified with and sup- 
porting the organization. 

The advantages offered to those who 
join the association have been cutiiaed 
ty the membership committee and fur- 
nished to regular members in pamphlet 
form. The benefits to be derived which 


A T least one additional member for 
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Aim To 


For New 


are listed in question and answer form 
follow: 


Why should I join the association 
now if I have not been a member be- 
fore? 

Because the whole industry is in a 
fast changing condition. Things are hap- 
pening at Washington about which you 
must be fully informed quickly. The 
Administration frankly states that it is 
dealing with associations rather than 
with individual concerns. Representa- 
tives of your association are constantly 
in Washington or in touch with Wash- 
ington, and their first duty is to pass 
to members authoritative news of what 
has happened or what might happen. 

What kind of information will you 
send me if I become a member? 

First of all, we will answer any ques- 
tions you may ask or furnish any infor- 
mation desired about the feed industry. 
There are many matters covered by 
state rulings and rulings from Wash- 
ington about which information is con- 
stantly required and we will supply this. 

Second, you will be kept posted on 
all matters of national legislation, as 
your association receives copies of all 
bills introduced at Washington affect- 
ing our industry in any way and we 
are constantly working on these legis- 
lative matters and able to keep you 
posted. 

Third, you will be kept right up to 
the minute on state feed legislation. The 
association publishes a Digest of Feed 
Laws, passed by and applicable in every 
state in the Union. 

You are also kept in touch with pro- 
posed state legislation affecting your 
business. Within 24 hours after pro- 
posal, a legislative service furnishes this 
association full information on all bills 
affecting the feed industry. 

The Association of American Feed 
Control Officials works very closely 
with this association. Their annual 
booklet, giving definitions of feedstuffs 
and other pertinent information, is dis- 
tributed free to our members each 
year. Circulars issued by these officials 
with information pertinent to the feed 
industry are bulletined to all our mem- 
bers. 


How about correct information on 
processing taxes.. 

Copies of all rulings of the secretary 
of agriculture and the treasury depart- 
ment relative to processing taxes will be 
immediately bulletined to our members. 
This is an exceedingly valuable service. 

What other services do you offer? 

We offer to our members a very con- 
siderable traffic service. We do not 
attempt to make rate quotations but 
check all general traffic matters affect- 
ing the industry and are equipped to 
answer your questions and help solve 
your railroad traffic problems. 
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Feed Manufacturers 


Expand 


Association in Drive 


Members 


General bulletins reach you, usually 
weekly, and keep at your finger tips feed 
industry information that you want but 
= find the time to search out your- 
self. 

An individual service is available for 
all members as well as the general serv- 
ices listed above. You are free to ask 
for information on any problem of man- 
ufacturing, selling, buying, distribution, 
advertising, cost accounting or even 
specific information on men you wish 
to employ. 

Added to all these services of course 
are the fine contacts one makes with 
others in the same line of business. We 
have an unusually broad representation 
frem members who have done a national 
and international business for almost 
half a century and also smaller and 
younger businesses just getting started. 
The opportunity is yours to meet with 
these men for the common good of the 
industry. This is an age of coopera- 
tive effort and by lifting our whole in- 
dustry, we lift ourselves. We need you 
and you need us. 


Central Dealers Arrange 
District Meetings 


A series of district meetings for the 
purpose of forming permanent local 
dealer organizations was planned by the 
executive committee of the Central Re- 
oy Feed association at Milwaukee, July 
22. 

W. N. Knauf, Knauf & Tesch Co., 
Chilton, F. F. Becker, Woodland Lum- 
ber & Grain Co., Woodland, and 
Roland Reinders, Reinders Bros., Elm 
Grove, were appointed as a committee 
to direct arrangements. The meetings 
scheduled will be held at Beaver Dam, 
September 5; Burlington, September 
12; Jefferson, September 26; Green Bay, 
— 3, and Fond du Lac, October 
10. 

Tips on buying barley and means of 
saving money on insurance premiums, 
installation and operation of equipment, 
etc. will be discussed. Discussions on 
barley are to be directed by specialists 
from the Milwaukee Grain & Stock Ex- 
change. 

In the evening the executive com- 
mittee was host to a group of sales- 
men covering the territory served by 
the Central association at a dinner 
meeting. Colby Porter, president of 
the association, explained that thé 
reason for the gathering was to suggest 
the forming of a salesmen’s auxiliary 
which would work with the organization 
on its projects. 

This met with hearty approval of 
those attending, and another meeting to 
be held at Beaver Dam, September 5, 
was planned. At this time a permanent 
organization is expected to be formed. 
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Started Selling Feeds on Own Farm 
Now Operates Three Stores 


Growth Is Result of Sound Merchandising 


of three feed stores at North- 

ville, Redford and Plymouth, 
Mich., really never visualized his 
present position when he was one of 
the thousands of other automobile 
workers in the auto shops of Detroit. 
In 1927, however, he and his wife, 
while returning from a picnic in the 
country, turned off the main highway 
down an inviting country road to enjoy 
the farm scenes and rural countryside. 
Mr. and Mrs. Saxton do not remeim- 
ber whether they first saw the quaint 
old farmhouse that is now their home 
or whether it was the sign on the lawn 
before it saying it was for sale, but 
they both thought of the same thing 
at the same time. It has been their 
home and the home for their three 


D EAN SAXTON, present owner 


‘children for seven years. 


Starts Poultry Raising 

Dean continued to work in the shops 
for a while, and they proceeded to re- 
model the rather spacious house. Fruit 
trees were set out and gardens ap- 
peared on the three acres of land, that 
were purchased with the home. A 
small flock of chickens soon appeared, 
and this small flock was destined to 
change the future occupation and plans 
of Mr. and Mrs. Saxton. 

Dean found himself with more and 
more time to devote to his flocks and 
gardens. When half days of work and 
temporary lay-offs grew more frequent 
he was thinking seriousiy about what 
to do. Payments on the home needed 
to be continued and the prospect looked 
none too bright. 

“But I had already taken the second 
biggest step in my life,” said Dean, “al- 
though I may not have realized it at 
the time. I had been feeding poultry 
feeds manufactured by a local milling 
company to my flock and had been ac- 
quiring a detailed knowledge of the feed, 
and above all, confidence in the feed 
and the company back of it.” 

Enters Feed Business 

“Again I do not know just how it 
happened, but when a representative of 
the company called one day to ask me 
whether I’d like to sell their feed I 
believe I liked the idea at once. 

“I immediately saw more than the 
retailing of feed. I saw the possibility 
of passing on the information I had 
gained from this company, using it to 
increase the profits of the many farm- 
ers and poultrymen around me even as 
I had increased mine with their feeds 
and recommended feeding methods.” 

That was the beginning of a very in- 
timate dealer and company partnership, 
and a very successful one. Dean Sax- 
ton found the necessary capital to stock 
the required half ton cf feeds and he 
began to retail it. 

Delivered With Car 

“Yes,” laughed Dean, “I delivered my 
first feed with my old Ford. I used to 
load half a ton of it in the rear seat and 
on the running boards and fenders. I do 
not know if the country folks used to 


laugh at me or not, but at any rate, 
they got to know me and the feed I 
was selling.” 

Mrs. Saxton made a real partner in 
these important early stages of the Sax- 
ton feed enterprise. In her spare time 
she traveled every road leading in all 


Dean Saxton at his main store in Red- 
ford, Mich. 


directions from the home feed store call- 
ing on every farmer and poultryman 
personally. She drew a map and wove 
a spider web network in every direction. 

With her splendid personality she cre- 
ated a friendly contact, left literature 
describing the feed she and her husband 
were selling, told how they had just 
used this feed and how they had come 
te sell it. 

In one campaign she made 137 calis 
and obtained 83 new customers. The 
first store was located in Northville, a 
small town of about 2,500 in 1928. The 
elder Mr. Saxton, Dean’s father, took 
charge of this store and has charge of 
it today. He is a man 60 years old, and 
handles bags of feed and supplies for 
his customers all day long. 


Opens Store on Farm 


The second store was set up at Dean’s 
three-acre farm the next year. This 
was a profitable site in the heart of a 
prosperous farming territory, and many 
farmers came to this easily accessible 
farm home to buy feed. They came be- 
cause they had confidence in Dean Sax- 
ton and his farm roadside feed store. 
They saw that Dean was feeding the 
feeds himself, to chickens, hogs, and 
cows, and they drove right up to the 
barn warehouse to load. 

It was felt that this farm store, 
though conveniently located, might just 
as well be in the nearby town called 
Redford. If these farm folk went to 
town for groceries anyway, they could 
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drive across the street to the feed store 
also. The town had many back lot 
poultry keepers also, and these could 
nt attracted to the store as they passed 
y. 
This proved to be a wise and logical 
move. All the customers that bought 
at the farm store came to town any- 
way, so none were lost. New customers 
were acquired, both town residents and 
other farmers who came to Redford 
weekly and who saw the new store for 
the first time. 


Starts Third Store 


The third store, and fourth location 
was in Plymouth, a town of,about 2,500 
and in another prosperous farming re- 
gion. This store at the time of its 
opening in 1934 was operated by Mrs. 
Saxton’s brother. ‘The location proved 
profitable also, and brought the com- 
bined tonnage of the three stores up to 
a point where the feed could be pur- 
chased in carload lots. 

Dean Saxton is a pleasant chap to 
meet. He has a word of greeting for 
everyone who enters his store, and an- 
other word as to how the customer 
may be getting along with his or her 
poultry problems. His pleasant person- 
ality is indeed an asset to his business. 
He is a hard worker and a keen busi- 
ness man. He has capitalized to the 
fullest extent on the assistance and 
service given by the company whose 
feed he sells. He believes that his loy- 
alty to one feed has paid big dividends. 
He is glad he chose a feed that is 
backed by continuous research work and 
a well trained research and service de- 
partment. 


Stresses Window Displays 


He sells small amounts of other feeds 
and he will get any feed that a customer 
of his may desire. He eventually gets 
them to try his favorite feed and in 
most cases he wins them over to it 
permanently. He carries a complete 
line of poultry supplies and remedies. 
He does not pretend to be a poultry 
doctor, for he believes that is unwise. 
It requires a laboratory examination by 
a trained pathologist to diagnose almost 
every disease anyway, and it would be 
unfair to a customer to prescribe with- 
out really knowing what the ailment 
was. He is not in business to sell 
patented cure-calls. He stresses those 
remedies recommended by the service 
department of his feed company and 
his customers have faith in the recom- 
mendations he makes. He also sells 
farm and garden seeds, and fertilizers. 

Asked which merchandising methods 
sell the most feed he will say that win- 
dow displays play a very important 
part. He believes that you. can work 
a window display 24 hours a day and 
it will charge you nothing for its time. 
The entire front of each of his stores 
is intelligently used every day of the 
year and changed every week. 

“My most effective window display 
was an egg laying contest conducted in 

(Continued on Page Twenty-seven) 
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Colby Porter 


Teer associations are an im- 
portant factor in promoting the 
progress and welfare of an in- 

dustry. They provide oppor- 
tunities for individuals to discuss and 
solve mutual problems with their fellow 
business men, and are an_ effective 
weapon for combating adverse legisla- 
tion. 

The feed trade can proudly boast of 
numerous organizations within its ranks 
which have strived diligently to improve 
conditions for their members and pro- 
tect them from unfavorable governmen- 
tal interference and outside competi- 
tion. Some of the associations are more 
than half a century old; others are rel- 
atively young. All of them, however, 
have functioned through lean and pros- 
perous years in an unselfish attempt to 
make the feed business bigger and 
better and to improve conditions for 
the individuals engaged in it. 

Represents Four Associations 


The Feed Bag has always believed 
that trade organizations are sound and 
essential, and ever since it was pub- 
lished has willingly opened its editorial 
columns to feed associations in both 
the retail and manufacturing divisions 
of the business. It has been rewarded 
for its efforts by being adopted by four 
of these associations as official publica- 
tion. They are the Central Retail Feed 
association, Eastern Federation of Feed 
Merchants, New England Retail Grain 
Dealers association and the Iowa Mill- 
ers and Feed Dealers association. 

At the time The Feed Bag was es- 
tablished there was no active dealers’ 
organization in its immediate territory. 
A few years previous Wisconsin and 
Northern Illinois flour and feed men 
started an association which failed after 
a brief existence. The need for a new 
and well-knit organization in this ter- 
ritory was advocated in an editorial in 
the first issue of The Feed Bag and 
the dealers immediately rallied in sup- 
port of the idea. 

Thirty interested retailers were ap- 
pointed as a committee to form the 
nucleus for the new association and vol- 
unteered its services in building it up. 
Their efforts were successful and at a 
general convention held in Milwaukee, 
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Feed Industry’s 


Progress Due 
To Work of Trade 
Associations 


June 22 and 23, 1926, the Central Re- 
tail Feed association, now one of the 
largest organizations of its kind in the 
country, was born. 


First Central President 
D. W. McKercher, McKercher Mill- 
ing Co., Wisconsin Rapids, Wis., was 
elected as its first president; William L. 
Huson, Martin Calf Feed Co., Mineral 


Point, Wis., was chosen vice presi- 
dent; Bentley Dadmun, the Dadmun 
Co., Whitewater, Wis., treasurer, and 


David K. Steenbergh, Milwaukee, man- 
aging editor of The Feed Bag, secre- 
tary. Mr. Steenbergh has held this 
position ever since. 

The directors chosen included F. 
Kern, Sparta Produce Exchange, 
Sparta, Wis., now deceased; R. E. York, 
I. W. York Co., Portage, Wis., also 
deceased, and B. L. Jones, Sage-Fifield 
Lumber Co., Delavan, Wis. 

Having established itself the Central 
Retail Feed association immediately 
launched a constructive program to pro- 
mote the welfare of its members. Re- 
duction of electric power costs, the stop- 
ping of direct selling, installation of an 
effective accounting system for feed 
stores, organizing of a credit informa- 
tion bureau and the conducting of an 
intensive membership campaign were 
among the movements which were sub- 
sequently given attention. 

The organization rapidly gained in 
membership and its conventions at- 
tracted larger crowds on each succeed- 
ing year. At the annual meeting held 
last June, what is believed to be a new 
attendance record for the feed industry, 
was established. 


Adopt Honor Roll Plan 


The most recent constructive move- 
ment sponsored by the association was 
the adopting of an honor roll plan to 
stop the direct selling evil. More than 
100 manufacturing and wholesale firms 
appear on the honor roll and have 
pledged themselves to confine their sales 
to legitimate feed dealers. 

A new president beginning with J. L. 
Kleckner has served the association on 
each succeeding year. In the order of 
their terms they were Mr. Kleckner, 
1926-27; F. Kern, Sparta Produce Ex- 
change, Sparta, Wis., 1927-28; L. J. 
Hartzheim, MHartzheim Fuel & Feed 
Co., Beaver Dam, Wis., 1929-30; Walter 
Uebele, Burlington Feed Co., Burling- 
ton, Wis., 1930-31; S. E. St. John (de- 
ceased), Red Front Flour & Feed Co., 
Eau Claire, Wis., 1931-32; James H. 
Vint, Farmers’ Cooperative Elevator 
Co., Union Grove, Wis., 1932-33; J. E. 
Davis, Northern Supply Co. Retail 
Stores, Inc., Amery, Wis., 1933-34, and 
Roland Reinders, Reinders Bros., Elm 
Grove, Wis., 1934-35. 

Present officers are Colby Porter, C. 
S. Porter, Fox Lake, Wis., president; 
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Fred Christopherson, Milltown Coop- 
erative Produce & Shipping Ass’n., 
Milltown, Wis., vice president; F. F. 
Becker, ‘Woodland Lumber & Grain 
(Go., Woodland, Wis., treasurer, and 
David K. Steenbergh, Milwaukee, sec- 
retary. 
Eastern Federation 

Many achievements have marked the 
history of the Eastern Federation of 
Feed Merchants which was organized in 
1915 with a membership including the 
retail dealers of New England, New 
York, New Jersey and Pennsylvania. 
George H. Strong, Warwick, N. Y., was 
the first president and Frank C. Jones, 
who owned a retail mill at Bullville, N. 
Y., was chosen secretary. 

Under their skillful leadership the 
organization rapidly increased in num- 
bers and influence until it was recog- 
nized as one of the foremost associa- 
tions in the United States. Secretary 
Jones was chosen by the federal gov- 


Frank T. Benjamin Fred M. McIntyre 


ernment to sit on the food control 
board where he had a powerful in- 
fluence in all matters that pertained to 
the distribution of feed during the 
hectic days of the World War. The 
retail dealers were quick to realize this 
and rallied to support the organization. 

In the period of deflation following 
the war, when contracts were broken 
and terrific losses were sustained by 
the retail trade, the organization helped 
to collect thousands of dollars for the 
members. 

Active in Legislation 

The Eastern Federation among its 
numerous activities has been noted 
chiefly for its persistent fight against 
government interference in business. 
The leader in this fight has been Fred 
M. McIntyre, president of the organi- 
zation, who has made iuumerous trips 
to Washington in behalf of the feed 
trade. Attacks were directed especially 
at the federal farm board and the Ag- 
ricultural Adjustment Administration. 

Present officers of the Eastern federa- 
tion in addition to Mr. McIntyre are 
A. J. Thompson, Wycombe, Pa., first 

(Continued on Page Thirty-one) 
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Turning Back Pages 
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To Pioneer Days 


By E. S. Woodworth 
1855—1935 


EAR FEED BAG: ; 
My personal congratulations 
on this your 10th anniversary. 


Also on the fact that you may 
be happy in thought that you have 
launched, created and carried on a 
work of great benefit to the feed trade 
in general, and we hope to your own 
satisfaction mentally and financially. 

Unavoidably my memory drifts back 
through not only these ten years of 
your successful and helpful publication, 
but years beyond, back to days when 
there were no balanced feed manufac- 
turers, no active dealing in concentrates 
—back to days when dairymen con- 
fined the dairy rations to hog fodder 
and some alfalfa, together with a gen- 
erous use of bran and middlings—days 
when the great feeding value of bran 
was not fully realized and when bran 
was not as now regarded during calv- 
ing time as almost a_ specific—days 
when mills were not equipped as thor- 
oughly as now with cockle machines and 
other cleaning machinery. 

Dairy Feed Flowers 

I remember receiving a letter from 
an eastern dealer saying, “Don’t ship 
me any moré bran containing unground 
cockle—it produces abortion in cows”, 
and we never failed to heed his timely 
admonition. Days when ground screen- 
ings were mixed with bran and mid- 
plings and not ground sufficiently fine 
to prevent any possible germination. I 
remember when a supposedly very valu- 
able dairy feed was manufactured, the 
base of same being ground screenings 
and molasses. I was in the office of the 
Illinois dairy food commissioner who 
showed me a very fine flower pot 
growth of weed conglomeration raised 
from this same well balanced dairy feed. 
Now this is all changed and fertilizer 
hauled from cow and horse stables 
spread on plowed ground does not ger- 
minate or foul the sod. 

The first car of bran I bought was 
from Clement & Stevens, Neenah, Wis- 
consin, and cost $8.25 delivered Chicago 
common points. Later I bought at $9.00 
Chicago and freight was 25c per cwt. 
from Minneapolis. Those were days 
when it seems to me wagonload or ton 
buyers were not quite as square as 
they are today. In other words, I think 
ethics are of higher grade all around 
now than in those days long ago. I 
remember loading a man’s wagon with 
bran in uneven weight bags and when 
we weighed wagon and feed and de- 
ducted tons from gross weight we were 
obliged to remind buyer that he stood 
on scales with empty wagon and forgot 
to do the same when loaded wagon 
was weighed—simply an oversight on 
his part. 

Bran and middlings all came in bulk 
those days and I would put a pair of 
scales and an eighth keg of beer in car 
and dairymen would bring in their 


weights and paid me in cash—only in- 
sisted on seeing my invoice to be sure 
1 was not taking over $2.00 per ton as 
my profit to which they did not object. 
There was one customer at a nearby 
town, a large dealer who could not 
write and kept no bank account. I sent 
him invoices for five cars one day and 
the payment all came in currency, al- 
most filling a small flour sack. Those 
were the days before the Interstate 
Commerce Commission and many ship- 
pers had an advantage over others in 
the way of rebates and underbilling 
privileges. 

I used to buy of a Minneapolis con- 
cern who invoiced 14 tons delivered and 
allowed freight on only 12 tons—a good 
profit of itself. Later when I moved 
to and located at Minneapolis and asked 
for same help could not get and saw to 
it that my competitor’s favorable deal 
was withdrawn and we were on an even 
basis, which was made general by Pres- 
ident Theodore Roosevelt, and _ has 
never since been allowed working great 


— to the shipping public in gen- 
eral. 


I remember those days and_ all 
through my boyhood I never could 
understand why men would perhaps 
mentally wear one suit of clothes on 
Sunday and a different one on Monday, 
and they seemed long on piety and 
short on goodness. My father was a 


Snow Woodworth 


Baptist minister and I used to caddy 
for him driving his horse to country 
weddings and funerals. One day about 
dusk on our way home father stopped 
at the house of a deacon who had just 
before we started home asked father to 
accept a sack of oats, which was placed 
on the back of our buckboard. When 
we reached home I unhitched the old 
gal, took a half peck measure and put 
some of the oats from the generous 
deacon in the feed box. Old mare stuck 
her nose in them but nothing doing. I 
removed the oats and put some of our 
own in, which went all right, and I 
told my dad, “Those oats are musty.” 
In the fall when they were rounding 
up subscriptions for the meager salary 
promised dad, the deacon had charged 
up those oats at market price and father 
said, “My son, as you go through life 
don’t let anyone work off musty oats 
on you,” and I never handle any no 
grade oats without thinking of this in- 
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Writes His Own Obituary 


started The Feed Bag,” Snow 

Woodworth asked when I was 

in Minneapolis early this year. 
“Yes,” I replied, “we'll celebrate its 
birthday in August and I’d like you to 
write a special article for publication in 
the anniversary number.” 

Snow wrote the article which you 
may now read and mailed it to me on 
Kebruary 21. The same day he wrote 
me a letter in which he said, “Dear 
Dave—Perhaps I should give you some 
data about myself from which you 
might write my obituary in case I sud- 
denly snuff out some day which how- 
ever, I am not at the moment contem- 
plating.” 

Edson Snow Woodworth died on July 
24, 1935. He was 80 years old and had 
lived an interesting, successful, unselfish 
life but with his passing I lost a good 
friend. I could write much about Snow 
but it seems best to merely publish his 
obituary, exactly as he wrote it: 

“T was born at Fayette, LaFayette 
county, seven miles from Darlington, 
Wis. 

“T had an older brother named Hale 
after Edward Everett Hale and when 


a SN’T it about 10 years since you 
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I came father wanted to name me Snow 
after a favorite relative named Jessie 
Snow and mother wanted to name me 
after her father and as a compromise 
I was named Edson Snow and friends 
of the family called me by my second 
given name, “Snow”, by which I am 
familiarly known in the grain, milling 
and railroad circles generally. 

“Later another boy was born and 
friends wanted mother to call him Rain 
so they could have Hale, Snow and 
Rain in the family but mother thought 
Hale and Snow was enough and so 
the new boy was named to mother’s lik- 
ing. 
“T attended a village school and final- 
ly an academy down in Illinois. I never 
had a dollar given me after I was 13. 
I worked on a farm and when 16, 
worked in a retail lumber yard at Har- 
vard, Ill., and finally went into a rail- 
road office and learned telegraphy which 
I have never forgotten. 

“Those days Harvard took all the 
messages from St. Paul and Minneapo- 
lis and repeated or relayed to the points 
addressed and I gleaned much informa- 
tion regarding buying and selling mill- 
feed. Finally I told my mother I had 
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looked at all the good residences in 
town and they were not occupied by 
railroad men and that I was going to 
get out so I went in as a cashier in a 
freight office and learned how to run a 
railroad station. I was finally made 
agent and operator at Des Plaines, [IIl., 
17 miles north of Chicago. The feed 
business had drifted over to competitive 
railroad points and I secured permission 


to build some up at Des Plaines which 
I did. 

“When I had accumulated a few 
thousand dollars I came to Minneapolis 
and I suppose I might truthfully be re- 
garded as a pioneer feed distributor in 
the Northwest. 

“T was president of the Minneapolis 
Chamber of Commerce in 1904 and the 
same year built the concrete elevator 
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BIG FOUR EGG MASH 


and organized the company which [| 
now control. I was director in the 
Northwestern bank for many years and 
am now a director of the C. & N. W. 
Ry. Co., where I worked when a boy. 
I am a firm believer in boys and believe 
gny young man can create and build 
for himself if he has the ambition and 
some fixed goal and is willing to work 
and live a clean, honest life.” 


BABY CHICK CONVENTION 

Many retail feed dealers were among 
the thousands who attended the annual 
convention of the International Baby 
Chick association which was held at 
the Stevens hotel, Chicago, July 29 to 
August 1, inclusive. 

Firms representing the feed industry 
or allied with it, which exhibited their 
products at the ccnvention, were Allied 
Mills, Inc., Fort Wayne, Ind.; Albert 
Dickinson Co., Chicago; Arcady Farms 
Milling Co., Chicago; F. E. Booth Co., 
Inc., San Francisco, Cal.; Calcium Car- 
bonate Co., Chicago; Hales & Hunter 


Co., Chicago; Health Products Corp., 
Newark, N. J.; Kraft-Phenix Cheese 
Cerp., Chicago; Nowak Milling Co., 


Hammond, Ind.; Philip R. Park, Inc., 
Chicago; Pearl Grit Corp., Piqua, Ohio: 
Peat Import Corp., New York, N. Y.: 
Purina Mills, St. Louis, Mo.; ; Qua- 
ker Oats Co. Chicago; Dr. Sals- 
bury’s Laboratories, Charles City, Ia.; 
Stone Mountain Grit Co., Lithonia, Ga.; 
Tobacco By-Products & Chemical Corp., 
Louisville, Ky., and Vitality Mills, Inc., 
Chicago. 

Attendance at the convention was in 
excess of 3,000 and was one of the larg- 
est held to date. 


100 LBS. NET 
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MANUFACTURED BY 
NORTHERN MILLING CO. 
WAUSAU. WISCONSIN. 


® You too can get more 
mash business with this 
popular seller . . 
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Complete Mixed Car Service 
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Feed Men Encounter 
Many Problems 


(Continued from Page Nine) 


momentous job of efficiently distribut- 
ing relief feeds to the stricken areas 
through government agencies. Retail 
feed dealers willingly offered their serv- 
ices in this respect. Wherever possible 
established dealers accepted the work of 
getting the necessary products to the 
needy farmers at a nominal handling 
charge. In many sections of the coun- 
try the feed men held meetings and co- 
operated as a body in working with the 
person in charge of distribution for the 
various areas. 

The drought had devastating effects 
on business. Deprived of income farm- 
ers found it impossible to finance trans- 
actions with their local dealers. Here 
the feed men acted as martyrs by ex- 
fending credit to distressed customers 
and enabling them to carry on until 
conditions improved. 

The hectic period through which the 
feed industry emerged during the past 
ten years was not without its silver 
lining. Shortly after President Roose- 
velt became president pre-prohibition 
beer was returned to the country. The 
grain markets clamored for malting 
barley. Prices climbed steadily. Coun- 
try elevators were called upon to feed 
the terminal points. Cash flowed back 
to the farms, enabling rural patrons to 
pay up old accounts and purchase more 
products from the dealers. The repeal 
of the entire prohibition amendment 
which followed later opened up still 
more markets for grain needed in the 
manufacture of hard liquors. 

Price Fluctuation Regulated 

Drastic fluctuations in grain are now 
prevented by a ruling of the secretary 
of agriculture which prohibits prices 
from rising above or below a specified 
figure from the basis of the previous 
day’s close. The spread allowed on 
wheat and rye is 5 cents; corn, 4 cents 
and oats, 3 cents. 

The feed industry looks back upon 
the past ten years and faces the future, 
confident that it can overcome any 
ebstacles which confront it because of 
its experience in travelling over the 
recky road of the past. It is a stronger, 
wiser industry, manned by leaders with 
good judgment and the courage to go 
ahead. 

In all of their efforts, members of 
the trade, will find a willing ally in The 
Feed Bag, which also has emerged 
better fit because of its past ten years’ 
of experience to guide and assist the 
industry in scaling new heights of pres- 
tige and prosperity. 


OHIO 

Arthur Macklem has opened the Rip- 
ley feed mill, Ripley, for business. 

The Pittsford mill, Archbold, has 
been purchased by the Waterloo Mills, 
Waterloo, Ind. New machinery is be- 
ing installed. 

A. W. Roehrig has leased the Renol- 
let elevator, Defiance, which has been 
idle for five years and has reopened it 
for business. 

S. A. Anderson, president, Oakland 
Grain Co., Hamilton, died July 5. He 
was 75 years old. 

Blondy Law, 32, grain and feed mill 
owner at Lisbon, was killed in an auto- 
mobile accident, July 10. 


AL LOS; A. Lois Feed 
Bassett, Wis., has completed the con- 
struction of a 16-foot addition to his 
warehouse to take care of increased 
business. 


R. O. DAVISON, formerly sales rep- 
resentative for the Kelco Co. in Penn- 
sylvania and South Jersey territory, has 
been transferred to the Chicago offices 
of the firm. 


RUDY OPSAL, sales manager, Ar- 
cady Farms Milling Co., Chicago, is 
spending a two weeks’ vacation at the 
Lake of the Woods in Canada. 


HONEY DEW MILLS, Council 
Bluffs, Ia., sustained damages of $5,000 
on July 26 when fire broke out in the 
plant. 


PEACOCK MILLS, Oconomowoc, 
Wis., has been purchased by the city 
along with the water rights for beauti- 
fication purposes and will be vacated 
by the present owners about October 
1. The change marks the passing of 
one of the oldest feed and milling firms 
in Wisconsin. 


MICHIGAN 

Enzian Bros. feed mill, Richland, was 
struck by lightning and destroyed by 
fire, July 18. 

Kahlbaum Bros., Carlton, have in- 
stalled a new feed mixer and olner 
equipment. 

Ithaca Elevator Co., Ithaca, has 
moved its warehouse at the rear of its 
elevator to a location near the front of 
the plant and has installed a new ham- 
mer mill and a corn crusher and sheller. 

Hart Cooperative elevator, Hart, has 
been sold to the Farm Bureau of Lan- 
sing which will operate it as a branch 
plant. 

Bad Axe Grain Co., Kinde, is con- 
structing a new coal shed. 

Kinde Elevator Co., Kinde, has pur- 
chased the site adjoining its plant and 
is building a large warehouse. 

Bergy Bros., Alto, are constructing a 
new office adjacent to their elevator and 
have discontinued their feed mill busi- 
ness at Freeport. 

Henry Ford is remodelling the old 
Davis grist mill at Dundee and is train- 
ing a group of young men to operate it. 

Hope Mill & Elevator Co., Port 
Hope, has been organized to buy and 
handle grain and beans and to sell feed. 
Business will be conducted in the Staf- 
ford Milling Co. elevator on the shore 
of Lake Huron. 

George N. Smith who has been oper- 
ating the former Mann mill at Clarks- 
ton, has taken over the property. 


MINNESOTA 


Ed Krautkramer, formerly of Man- 
kato, has succeeded William O. Levgold 
as manager of Pietrus & Sons flour and 
feed store at St. James. 

Emil Weber feed mill, St. Michael, 
which has been under construction for 
some time, opened for business, July 27. 

Ray Carney announces that he will 
open a new flour, feed and grain estab- 
lishment in the old Beltrami Elevator 
& Milling Co. building, Bemidji. 

Farmers elevator, Leland, is planning 
to remodel and improve its plant. 

George Grettel, Foley, is planning to 
open a flour and feed store and cream 
station. 
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Started on Farm; Now 
Operates 3 Stores 


(Continued from Page Twenty-three) 


individual hen cages. This contest ran 
a full winter and it created an enormous 
amount of interest, not only on the part 
of the contestants but on the part of 
other customers who came to the store. 
Records were posted on the cages and it 
was a spectacular race in every sense 
of the word. 
Turkey Displays Effective 

“The most attractive window display 
I ever had was a ‘fall scene with full- 
grown turkeys. They were given a 
background of corn stalks and pump- 
kins, an it not only attracted a great 
deal of attention to the store but I took 
a great many Thanksgiving and Christ- 
mas orders for the owner of the tur- 
keys. 

“One can always make a very attrac- 
tive window with baby chicks. They 
are interesting to passersby and of 
course they, too, can be sold. I have 
started many city folks with a small 
number of chicks and a small brooder, 
and they have all become permanent 
back-lot poultrymen. Of course, the 
secret to my successful window display 
is to have some motion and some ani- 
mation which attracts the eye. 

“From the days when my visible sup- 
ply of feed could be seen on the run- 
ning boards of my old Ford to the time 
when I now buy in carload lots for my 
three stores, I believe I have done a 
great deal of pioneering in introducing 
better methods of poultry keeping. Some 
of the farm folks in my community 
never knew that chickens could be fed 
mash. They never knew it was pos- 
sible to get eggs in mid-winter. 

“Tf you increase the profits of a feeder 
by improving his feeding methods he 
will always appreciate it. If you can 
continue to give him service, continue 
to sell him a good feed that will show 
a profit over feed cost—he will always 
remain a loyal customer. Never let 
price appeal enter into feed sales—al- 
ways talk quality, assured results backed 
by constant research, and carefully, ac- 
= and faithfully prepared form- 
ulas. 


FARMERS FEED & GRAIN CO. 
has organized and opened a new feed 
store at Zanesville, Ohio. 


YEAST DISTRIBUTOR 

Maney Bros. Mill & Elevator Co., 
Minneapolis, has taken on the distribu- 
tion of Universal Brand yeast, manu- 
factured by the Rice Laboratories, Das- 
sel, Minn. A _ folder explaining the 
merits of the product will be gladly 
furnished to interested dealers by 
Maney Bros. 


VY LACTOS DISTRIBUTORS 

Seavey & Flarsheim Brokerage Co., 
Kansas City and St. Louis, Mo., have 
been appointed distributors of VyLactos 
and DeLux yeast by VyLactos Labora- 
tories, Inc.. Des Moines, Ia. J. T. Sex- 
ton will be in charge of sales in Kansas 
City and L. E. Church will handle the 
St. Louis business. VyLactos Labora- 
tories also recently appointed Donahue- 
Stratton Co., Milwaukee, as distributors 
of its products in the Wisconsin terri- 
tory. John Jouno, manager of the feed 
department, is directing sales. 
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Allied Mills President Honored 
On 25th Anniversary 


versary celebration of The Feed 
Bag, H. G. Atwood, president, 
Allied Mills, Inc., was the guest 
of honor at a banquet held at the Union 
League club, Chicago, July 15, in com- 
memoration of his 25th anniversary 
with the company. He was presented 
with a gold and platinum watch by his 
associates in token of their appreciation. 

In addition to receiving countless 
tributes from his associates and mem- 
bers of the feed trade, he was also the 
recipient of congratulations from leaders 
in the seed, distilling and railroad in- 
dustries. 

J. B. DeHaven, executive vice presi- 
dent of Allied Mills, who has been asso- 
ciated with Mr. Atwood during almost 
the entire 25 years, presided at the ban- 
quet and introduced many distinguished 
guests who spoke briefly in praise of 
Mr. Atwood’s many attainments. Con- 
gratulatory telegrams from all parts of 
the country were received from Mr. At- 
wood’s many friends. 

The development of Allied Mills, Inc., 
from a feed mixing concern to its pres- 
ent properties including seven feed 
plants and four soybean establishments, 
was traced by Mr. Atwood. He reported 
that the company enjoyed an unusually 
good year, and contrasted the modern 
metheds employed with those used dur- 
ing the early days. 

The company 


C OINCIDENT with the 10th anni- 


now 


operates feed 


H. G. Atwood 


plants at Fort Wayne, Ind.; Peoria, 
Ill.; East St. Louis, Ill.; Omaha, Neb.; 
Buffalo, N. Y.; Portsmouth, Va., and 
Taylorville, Ill. It produces soybean 
products in Peoria, Ill.; Portsmouth, 
Va., and Taylorville and Bloomington, 
Ill. The company also operates the 


Alfalfa Meal Would Make a 
Nice Green Birthday Cake 
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and all other days. 


son is nice and we would like to 
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Malting and Feeding Barley 


MARQUETTE 3140-3141 


/ 730-732 Grain & Stock Exchange 
Milwaukee 


33 Wisconsin 


Century distilling plant at Peoria. 

During the banquet, Mr. Atwood an. 
nounced the founding of the President’s 
Club of Allied Mills and 13 salesmen 
were chosen as charter members. They 
are T. E. Benton, Shelbyville, Ind.; W. 
F. Burbank, Fort Wayne, Ind.; J. W. 
Carr, Youngsville, Pa.; H. K. Hager- 
man, Richmond, Va.; D. F. Kane, Ha- 
gerstown, Md.; E. V. Kane, Wisner, 
Neb.; G. M. Merchant, Holyoke, Mass.; 
Vilas Schindler, Berne, Ind.; C. A. 
Shaffer, Selingsgrove, Pa.; C. J. Sparks, 
Edwardsville, Ill.; Fred Spurgeon, Au- 
rora, Ill.; P. D. Vizard, Galesburg, IIL, 
and FE. K. West, Waterloo, Ta. 

In addition to the many guests the 
banquet was attended by all district 
salesmanagers of the company, mana- 
gers of the feed, soybean and distillery 
plants, district managers of Sunshine 
stores and all members of the execu- 
tive offices in Chicago. 


MORE CASH 
Farmers received $69,000,000 more in 
cash from the sale of principal farm 
products in May, 1935, than they did 
for the same month last year, the 
United States department of agriculture 
reports. The total for May, 1935, was 
$493,000.000 against $424,000,000 in 
May, 1934. Increased income from live- 
stock, dairy products, chickens and eggs 

was received in all regions. 


RHEINHOLD HOTH of the of- 
fice staff of Leonard J. Keefe, Milwau- 
kee grain merchant, was married on 
July 6 to Miss Phoebe Morris. The 


newlyweds spent their honeymoon at 
Sawyer, Wis. 
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Milwaukee Exchange Formally 
Opened on July 10 


ILWAUKEE’S new Grain & 
M Stock Exchange building was 

formally dedicated at a ban- 

quet held at the Schroeder 
hotel, July 10, which was attended by 
a large group of industrial and busi- 
ness leaders as well as members of the 
exchange and their guests. 

Festivities were begun in the morn- 
ing with a flag-raising ceremony on the 
roof of the new structure. A_ bugle 
corps trumpeted as the American flag 
was hoisted and lowered and also dur- 
ing the raising of the purple and gold 
colors of the exchange which followed. 
Open house was held by various firms 
in the building during the day and hun- 
dreds of customers and friends in- 
spected the new quarters. 

Fred W. Sargent, president of the 
North Western railroad, was the guest 
speaker at the banquet in the even- 
ing. He condemned the crop curtail- 
ment policies of the AAA in his ad- 
dress and urged members of the ex- 
change to fight under the liberties guar- 
anteed them under the constitution. 

“When the profit system is aban- 
doned,” he declared, “real progress 
will cease. America can never become 
prosperous on a philosophy of economic 
scarcity, and if the 55 per cent of our 
population dependent directly or indi- 
rectly upon agriculture can be restored 
to its rightful place in the division of 
national wealth, prosperity for all will 
be immediate and abundant. No time 
should be lost in preserving all markets 
on agricultural products here in the 


United States or our own agricultural 
producers.” 

Otto R. Sickert, president of the ex- 
change, reviewed the past history of 
the 86-year old market in his address 
which followed. 

“Regardless of politicai chatter,’ he 
said, “we stand our ground today with 
a marketing system that defies improve- 
ment in any direction. Our exchange 
today is at a milestone of its exist- 
ence, attained step by step and secured 
by that measure of evolution allotted to 
us. 
“We are living in a period when 
man’s reason is sorely tried. The wealth 
of individual men is placed before you 
as the cause of all evil. Is it really 
that? I doubt it very much, for I am 
inclined to think that the real evil is 
in the man who covets what the other 
has and wants it by fair means or foul.” 

Veteran members of the exchange at- 
tending the banquet were pointed out 


by Harry B. Hall, toastmaster, and 
greeted with applause. They included 
John Crittenen, M. J. Riebs, E. G. 


Hadden and P. C. Kamm. 


RESUME OPERATIONS 

Spencer Kellogg & Sons Sales Corp. 
has resumed operations at its mill in 
Chicago. A cargo of Argentine flax seed 
was received recently and is being 
crushed into linseed meal. The firm 
announces that it now has a good sup- 
ply of 32 per cent meal to offer the 
trade for shipment from the Chicago 
plant. 


ae 


WEATHER MAP 


Members of the Milwaukee Grain & Stock Exchange in their new_quarters following a busy trading session. _. 
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A. G. (CHICK) PHILIPS, general 
sales manager, Allied Mills, Inc., Chi- 
cago, was compelled to greet his many 
friends “southpaw” fashion at the an- 
nual International Baby Chick associa- 
tion convention held at Chicago. He 
recently underwent an operation for 
arthritis and was carrying his right arm 
in a sling. 


WISCONSIN 

Dallas Mills, Dallas, operated by the 
Anderson brothers, is installing a larger 
combination flour mill, feed mixer and 
corn cracker. 

Roy Shilliam has purchased the Lou- 
thain feed mill, Platteville. 

Joseph Bauer, Jr.. and Floyd T. 
Bauer have purchased the feed and coal 
business of Messner & Kester, Camp- 
bellsport, and took possession July 15. 

R. A. Bignell & Sons, Durand, have 
remodelled and repainted their feed mill. 

Eau Claire Seed & Feed Co. Eau 
Claire, is remodelling the former Bru- 
ley elevator which it recently acquired. 

The New Richmond District Dealers 
club recently held its annual picnic at 
Lake Waupagaset park near Amery. J. 
E. Davis, Northern Supply Co. Retail 
Stores, Inc., Amery, and Martin Brown, 
New Richmond Roller Mills, New Rich- 
mond, directed arrangements. 

Polk county feed dealers held their 
annual banquet at Hickory Point sum- 
mer resort, Thusday evening, July 18. 
More than 50 persons attended. 

Spring Valley Lumber & Supply Co., 
Spring Valley, has soid its feed mill to 
Albert Ramburg. 

Walfred Wagman, 54, veteran mana- 
ger of the Grantshurg Milling Co., 
Grantsburg, died July 15. 

William Giebank, Waupun, has 
opened a feed grinding and mixing 
plant. 
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Interior view of the Calcium Carbonate Co. 


with its plant. 


New Products Developed 
By Cal - Carbo 


When the rooster struts up to the 
hen and asks, “Have you had your io- 
dine today?” she can promptly assure 
him that she has had the proper portion 
as the result of a new product which 
has been placed on the market by the 
Calcium Carbonate Co., Chicago. The 
new product is Iodized Calcium. 

It was developed and perfected in 
the company’s own laboratories which 
were established two years ago. Under 
the new, patented process as little as 
a tenth of an ounce of potassium iodide 
can be thoroughly distributed so that 
every particle of calcium is literally 
coated with a uniform amount of iodine. 

The process, according to the firm, 


laboratory operated in connection 


is so accurate that the iodine content 
of every pound of feed can be guar- 
anteed. It is further explained that the 
high specific gravity of the iodine is 
overcome so that there is no tendency 
to separate and that by certain chemi- 
cal means the iodine is stabilized so 
there is almost no loss in spite of oxi- 
dizing salts. 

Another recent development for the 
feed trade by the company is a product 
called Electro Calcium Carbonate 
which, it is claimed, overcomes the 
tendency of ground limestone to cling 
together and lump up in the mixing 
process, thus eliminating the danger of 
not having the right calcium phos- 
phorus ratio in feeds. A more uni- 
form mixture can be obtained and the 
new product also has a tendency to 
lighten up dark feeds. 


fully given. 
ALL MAKES OF 


Grinding Plates, Hammers 
and Screens for All Types 


Welding 


of all styles and makes of 
ATTRITION 


New and reconditioned 
heads in stock—so don’t 
shut down, Wire or Phone 
us your needs. 


ALSO REMACHINING, BALANCING and RESETTING 


All work done by experienced mill manufacturers 
and warranted for one year. If necessary our service 
car will call for repairs and deliver. Estimates cheer- 


Hammer and Attrition Mills 


REPAIRED, RECONDITIONED OR TRADED 


Plate Bolts and Ball Bearings in Stock. 


Motors Rewound — Parts Furnished, also Exchange 
Motors and Rentals. 


) HULLER Co. 


The process of making Iodized Cal- 
cium and Electro have been combined 
so that Iodized Electro can be furnisked 
by the company wherever desired. 

Constant improvement of its pro- 
ducts through close plant and chemical 
control have been the objectives of the 
company since the laboratories were in- 
stalled two years ago. ‘The work is in 
charge of B. B. McHaw, director of 
1csearch, and his assistant, A. J. Gehrt. 


INDIANA 

Fuhrer-Ford Milling Co., Mt. Vernon, 
recently held its annual employees’ pic- 
nic at Shore Acres. 

Tom Oddy, treasurer of the Indian- 
apolis Board of Trade, Indianapolis, 
since 1905, and the oldest resident mem- 
ber of the organization, died at a hos- 
pital, July 9, after an illness of one 
week. He was 77 years old and was a 
member of the board of trade for 60 
years. 

John Weber, Sr., operator of the 
Weber mill, Brookville, has purchased 
a similar business at Sunman. John 
Weber, Jr., will continue to operate the 
ice plant and feed business at the old 
location. 

Earl Mattix is the new manager of 
the Sunshine feed store, Greenfield, suc- 
ceeding Frank Arnold who has opened 
the Arnold feed store. 

Davis Grain Co., Michigantown, has 
erected a new brick office building. 

Frank Ayers, a partner in the Bridge- 
port Supply Co., Briddgeport, has taken 
over the management of the firm. 

Speedway Mills, Inc., Indianapolis, 
has been organized with a capital stock 
of $2,000 by Rodney O. Townsend, 
Gray H. Moffett and Louisa S. Moffett. 


DIAMOND 


“SHARE THE WEALTH” 


of your past years of experience with 
your customers, Mr. Dealer!! The sun 
is very busy these days 


“SOAKING THE RICH” 


green pastures with excess heat and 
burning away their feed value. 


is the month to start pushing 


ARCADY 
(16%) DAIRY FEED 
“IT’S CURED!!” 


ARCADY FARMS 
MILLING COMPANY 


AUGUST 


CHICAGO 


ARCADY WONDER 


LIVER MEAL 
MASHES SELL 
12 MONTHS 
OF THE YEAR 
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Strong Trade Associations 
Boost Feed Industry 


(Continued from Page Twenty-four) 
vice president; Bruce L. Hall, Coopers- 
town, N. Y., second vice president; 
Frank T. Benjamin, Canastota, N. Y., 
treasurer; Charles D. Campbell, execu- 
tive secretary, and W. A. Stannard, 
promotional secretary. 

The Feed Bag was adopted as official 
publication of the federation in June, 
1928, and is still serving 1n this capacity. 
At that time the organization was issu- 
ing a paper known as the “Feed Mer- 
chants Bulletin’, which was merged 
with The Feed Bag. 

New England Association 

Competition of farm agents who sold 
feeds direct from the car door to rural 
patrons was one of the reasons which 
prompted feed dealers operating in New 
England to unite. On December 7, 
1928, the New England Retail Grain 
Dealers association was formed at an 
organization meeting held at Boston. 
W. N. Howard, Ware, Mass., received 
the honors of becoming the first presi- 
dent. Other officers chosen were A. 
W. Braisted, Bennington, Vt., vice 
president; R. W. Kent, East Provi- 
dence, R. I., treasurer, and Lynne P. 
Townsend, Springfield, Mass., secretary. 

The election of officers and final or- 
ganization of the New England Retail 
Grain Dealers association was the re- 
sult of the efforts of a joint committee 
from the Vermont and Massachusetts 
state associations which visioned the 
needs of a stronger united group cover- 
ing a larger territory. 

Hardly had the ink on the new con- 
stitution and by-laws dried when the 
organization swung into action. Its 
first endeavor was to impress the farm 
trade with the value and importance 
of the established dealer in contrast to 
other types of competitors. 

Launch Ad Campaign 

Advertising was selected as_ the 
medium to accomplish this end and a 
cooperative campaign was planned and 
published in the farm journal which 
covered the New England territory. 
Later the association established a 
paper of its own entitled the “New 
England Agricultural Digest”, in which 
articles of interest to farmers as well 
as promotional material for the mem- 
bers of the organization were broad- 
cast. 

The New England Retail Grain 
Dealers association, since its inception 
has continued to work faithfully for the 
benefit of the industry. Mr. Townsend 
who still serves as its secretary has 
frequently contributed articles of inter- 
est to The Feed Bag which was adopted 
as the organization’s official publication 
at a board of directors meeting held 
June 21, 1928. 

Present officers of the association are 
Arthur T. Lewis, Newport, R. I., presi- 
dent; Lewis A. Nelson, Contoocook, 
N. H., vice president; Harry S. Ryther, 
Belchertown, Mass., treasurer, and Mr. 
Townsend, secretary. At the last con- 
vention held in Boston an _ extensive 
membership campaign was planned. 

One factor responsible perhaps more 
than any other for bringing about the 
organization of the Northeastern Iowa 
Millers association in November, 1930, 


A. W. Appleton A. T. Lewis 


was the portable mill. This new type 
of competition originated in the state, 
spread like wildfire and made great 
inroads into the grinding business of 
established business firms. Close co- 
operation of the dealers was looked 
upon as the most effective solution to 
the problem and the organization was 
given willing support. The association 
was especially attracted to The Feed 
Bag because of its persistent policy of 
opposition to portable mills and in 
March, 1932, adopted the paper as its 
official publication. 

Successful operation of the North- 
eastern Iowa Millers association under 
the guidance of E. C. Heinmiller, New 
Hampton, president, and his loyal asso- 
ciate officers and members continued 
until January, 1933, when it relin- 
quished its setup in favor of a state- 
wide organization now known as the 
Iowa Millers & Feed Dealers associa- 
tion. Mr. Heinmiller was chosen head 
of the expanded group, Ernest Striby, 
Denver, vice president, and A. W. Ap- 
pleton, Osage, secretary and treasurer. 
Plans for an immediate increase in 
membership and branching out of ac- 
tivities was planned at the meeting and 
The Feed Bag was adopted as official 
publication. The association is still 
functioning and continuing to make 
steady progress. 

Over 50 Years Old 

The oldest known organization in the 
feed and grain trade is the Ohio Grain, 
Mill & Feed Dealers association which 
last June held its 56th annual conven- 
tion. The present officers are E. G. 
Craun, Tiffin, president; E. L. Allton, 
St. Paris, first vice president; G. E. 
O’Brien, Greenville, second vice presi- 
dent, and W. W. Cummings, Columbus, 
secretary and treasurer. 

Another old-timer in the field is the 
Indiana Grain Dealers association. It 
celebrated its 33rd birthday last Jan- 
uary. Present officers include W. D. 
Springer, Kennard, president; T. C. 
Crabbs, Crawfordsville, vice president; 
R. B. McConnel, Indianapolis, treasurer, 
and Fred K. Sale, Indianapolis, sec- 
retary, who has held this position for 
many years. 

Other organizations in the retail feed 
trade to which The Feed Bag willingly 
gives its support are the Mutual Millers 
and Feed Dealers association, South- 
eastern Pennsylvania Feed Merchants 
association, Northwest Retail Feed as- 
sociation, Pennsylvania Millers & Feed 
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Dealers association, Grain & Feed Deal- 
ers National association, National Fed- 
eration of Feed Associations, Michigan 
Grain, Feed & Hay Dealers association 
and the American Feed Manufacturers 
association. Numerous highly localized 
organizations are also actively pro- 
moted, for The Feed Bag believes that 
cooperation should begin at hcme and 
dovetail into state, territorial and na- 
tional associations. 
Gives Numerous Talks 

David K. Steenbergh, managing edi- 
tor of The Feed Bag, has on many oc- 
casions addressed practically every as- 
sociation at one or more of their an- 
nual meetings, particularly on the sub- 
ject of portable mills, the cash basis, 
a national code and general problems 
concerning feed store merchandising 
and management. 

Continued support of association ac- 
tivities is pledged in the future. The 
Feed Bag gladly offers its editorial 
columns as well as the personal serv- 
ices of its staff in support of all co- 
operative efforts in the feed trade, for 
it realizes that only by continued co- 
operation among those engaged in the 
business can the feed industry continue 
to increase in prestige and prosper. 


GEORGE BARRETT, Darling & 
Co., Chicago, recently returned from a 
two weeks’ vacation in northern Indi- 
ana. He was accompanied by his wife 
and family. 


ROY STABBS, who operates a feed 
business at New Lisbon, Wis., left re- 
cently on a vacation trip to Illinois. 


LLEWELYN DAVIES, proprietor 
of the Wales elevator, Wales, Wis., nar- 
rowly escaped death on August 5 when 
a truck load of feed which he was de- 
livering overturned in the ditch as he 
tried to avoid colliding with a team of 
horses and a wagon while rounding a 
curve. Mr. Davies was uninjured. There 
were slight damages to the truck and 
cargo. 


JAMES E. VINT, Farmers Coopera- 
tive Elevator Co., Union Grove, Wis., 
and former president of the Central 
Retail Feed association, returned recent- 
ly from a week’s vacation at Lake Che- 
tek in the northern part of the state. 
He was accompanied by his wife and 
son, Arthur. Mrs. Vint proved her 
skill as an angler and contributed to the 
catch which was proudly displayed by 
her husband and son. 


SALES MEETING 

The semi-annual regional sales meet- 
ing of the Commander-Larabee Corp., 
Minneapolis, was held at the Wisconsin 
hotel, Milwaukee, August 2 and 3. All 
representatives from the Central West- 
ern states as well as executives of the 
company from Minneapolis including P. 
J. Wedge, treasurer; T. C. McGraff, 
comptroller, and T. H. Cavanaugh, as- 
sistant sales manager, were present. Re- 
gicnal sales offices of the company 
which were located at the plant of the 
William O. Goodrich Co., 3003 W. Hop- 
kins street, Milwaukee, have moved 
to the new Grain & Stock Ex- 
change building with quarters ad- 
joining the Archer-Daniels-Midland Co. 
Sid Geise is resident manager for Com- 
mander-Larabee and the city sales rep- 
resentatives are H. M. Jaeger and E. 
Quinn. 
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manufacturer putting on almost the 


‘same shoe’, we can’t help but ask: ‘Et 
for Feed Manufacturers oe 
“Before you share the profits, Mr. 
Dealer, think ious] bout wheth 
Use Ultra-Life to mix a super feed with all 
j ins — competitors in your territory.” 
six vitamins —A, B, C, D, E and G. Produces Evils in the feed industry like the 
better results at less cost. Easy to mix. proverbial poor will always continue to 


be with us. And always, too, there 
must be champions and leaders who will 
take the initiative in guiding the way 

The Feed Bag is commemorating its 
10th anniversary, is happy to look back 
and modestly claim that it has been 
among these leaders. It has and always 
will continue to stand steadfastly 


IG CHIEF MEAT SCRAPS against what it believes to be of det- 


riment to the industry and foster that 
now come to you from our which furthers the financial welfare, se- 


greatly improved plant, ome curity and progress of the trade. 
of the finest in the country, assuring 


: Ok i you of a fresh, high quality product. Farms Milling Co., Chicago, has re- 
MEATS 


Book your fall requirements now. turned to work following a vacation at 


McKenzie lake near Spooner, Wis. 
MILWAUKEE TALLOW & GREASE CO. UEBELE, Burlington 
131 So. 7th St., Milwaukee JOE FREE, Manager Feed Co., Burlington, Wis., is greeting 
his friends with a bigger smile than 
DEUTSCH & SICKERT, Distributors usual and treating them to cigars. The 
GRAIN & STOCK EXCHANGE reason is the arrival of a baby girl at 


his home, and both mother and the 
little lady are doing nicely. 


Merchandisers 


Youw’ll like the Nicollet... 


because you have a choice of 600 spacious, sun- 
lit rooms with deep luxurious beds, soft water 
for bathing; because you'll receive thoughtful, 
convenient service; because you'll enjoy the ex- 
cellent foods served in the beautiful Minnesota 
Room and in the smart Coffee Shop; because 
everything possible is done to make your stay 


MAIN OFFICE 


MINNEAPOLIS 


MILWAUKEE, WIS. 


pleasant. 
Minneapolis Chicago Buffalo 
Duluth Toledo Albany N i C O f L E T jt O T E L 
Portland Omaha New York 


San Francisco Ogdensburg Boston 


MINNEAPOLIS 


Official AAA Hotel - W.B. Clark, Manager 
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This Month in Your 
Feed Store 


(Continued from Page Fourteen) 


and getting chilled, take a piece of card- 
board about two feet high, stand it on 
end and bend it in the form of a half 
circle to block out the corner.” 

“A little lime sprinkled in the water- 
ing trough used by livestock keeps the 
water sweet and helps to prevent the 
formation of scum.” 

“Always destroy old, worn-out bat- 
teries or bury them where no livestock 
can get at them. The acid has a salty 
taste which the animals like but it is 
extremely poisonous and may result in 
their death.” 


Attends Funerals 


A Wisconsin dealer has created a 
vast amount of good will and has been 
repaid with increased business by show- 
ing the courtesy to attend all funerals 
in his trade territory within a radius of 
13 miles of his store. He owns a large 
seven passenger sedan which he utilizes 
by offering rides to the cemetery to 
persons without means of transporta- 
tion. His father, now deceased, who 
inaugurated the plan made him promise 
to keep up the practice after his death. 
The dealer attends on an average of 
more than 50 funerals a year. 


Flower Seeds 


The way to a housewife’s heart is 
through her garden. In Illinois a dealer 
capitalized on this desire by inserting 
a small packet of mixed flower seeds 
in every bag of poultry mash purchased 
at his store. The cost of the seeds, 
by special arrangement with a reliable 
grower, amounted to only a few cents 
per package. The small amount spent 
by the dealer, however, proved to be 
a good investment, for the housewives 
told their neighbors about the offer and 
many new customers were won. 


Order Slot 


Many banks employ the idea of hav- 
ing a slot in the front of their building 
into which customers may slip their 
deposits after closing hours. In New 
Jersey a feed merchant decided that he 
could use the same plan to good ad- 
vantage. He had a slot cut into his 
office door and placed a sign above it 
reading, “Leave Orders Here”. Farm- 
ers coming to town in the evening 
utilized the service and the orders are 
delivered to their homes on the follow- 
ing day. The idea keeps the store 
working for the dealer while he sleeps. 


Sold Flour 


An Eastern feed merchant engaged 
the domestic science teacher of his local 
high school during her summer vaca- 
tion to visit farm and city housewives 
and discuss recipes with them and 
demonstrate the making of tasty pies, 
cakes, rolls and baked goods. She 
recommended the name of the brand 
of flour which the dealer handled. On 
Saturdays public demonstrations were 
given at the feed store. The dealer’s 
volume of flour sales doubled over that 
of the previous season. 


You can’t feed hogs 
too much tankage 


@ Feeding hogs all the tankage they 
can eat is actually economical, be- 
cause the gains they then show are so 
far in advance of what they would 
make on corn alone, or corn plus any 
other feed. But it is highly advisable 
for you to sell farmers Armour’s Meat 
Meal Digester Tankage, because it has 
such a high protein content, so little 
fibre, and is light and mealy. For these 
reasons farmers come back for it year 
after year. 

In recent years livestock raisers and 
agricultural stations have conducted 


ARMOUR 4x0 COMPANY 


Dept. C Union Stock Yards, Chicago 
Central Retail Feed Association Honor Roll 


tests feeding tankage to beef cattle. 
The results have invariably been a 
better finish in less time at lower cost. 
Suggest to your customers that they 
try this out with Armour tankage. 
An increasing knowledge of scien- 
tific feeding is creating a steadily in- 
creasing demand for all of the Armour 
supplementary feeds, not only tank- 
age, but Meat and Bone Scraps, Spe- 
cial Steamed Bone Meal, Poultry 
Bone,and Feeding Blood Flour as well. 
For information about these feeds, 


write to 


MINERAL 


FOR POULTRY AND 
ANIMAL FEED 


S. LOT BRAND 
Pulverized Oyster Shell offers the 
purest form of Calcium Carbonate. 


May we quote you. 


OYSTER SHELL PrRopucTs CORPORATION 
St. Louis, Mo. 


New Rochelle, Y. 


* 


London, England 
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Order a Mixed Car of 


—Higher in Protein— 


TENNANT & HOYT Co. 
LAKE CITY, MINN. 


Loaf Flour 


The flour with the Vim and Pep left in 


& 
Bran and Middlings 


USED 


BURLAP 


AND 


COTTON 
BAGS 


PRINTED 


RAG? FOR 


INDIVIDUALITY 
ALL BAGS VACUUM CLEANED 


TWINE. 


WE BUY 
SURPLUS BAGS 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 


e HIAWATHA e 


GROUND GRAIN SCREENINGS 


: (BULK OR SACKED SHIPMENTS) 


A domestic grain and flax seed screenings mixture, 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN 


ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


carefully 


Recalls Pioneer Days 
In Feed Business 
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cident, for I was shocked to think a 
deacon would do such a trick. 

So one day I said, “Father, why are 
there so many good men out of the 
church and so many mean men in the 
church?” and dad said, “my son, don’t 
ever bother your head about that. These 
good men you mention really don’t need 
the church but they in addition to giv- 
ing to the church should join the church 
and be a part of it and help maintain 
it, which is the only standard of right 
we have. Why my son, if we did not 
have churches state prisons would not 
be large enough to hold such men as 
Deacon 

In those days a man’s moral respon- 
sibility seemed at times to cease at a 
point where his legal responsibility 
ceased. Things are better now but for 
all that there is much that could be 
said along these lines. I worked on a 
farm when I was 14 for an old deacon 
at $12.50 per month. He said grace at 
table beautifully. He died that fall and 
owed me $10.00 and told his wife not 
to pay me, as he thought that what I 
had learned while with him was worth 
$10.00. For many reasons I have not 
wanted to go to hell and one was I 
was sure I would meet up with Deacon 


Comment on Salesmanship 

In “Bacon’s Essays” he has an inter- 
esting chapter on negotiations in which 
he says, “If you would fashion a man 
first know him.” So in attempting to 
secure a new customer and to secure a 
part of his trade against possibly some 
difficult competition, the dealer I have 
in mind had not been successful in gain- 
ing trade of this large grain grower and 
stock raiser, so one hot day during 
harvest he took a few kegs of beer with 
spigot and tin cups for each, and placed 
them at drinkable points in the field. 
The reaction was most favorable and 
trade came to him. 


Good salesmanship involves betrayed 
interest in prospective buyers’ matters 
and a sincere sympathy in all nearest 
and dearest to heart of buyer. Speak- 
ing of sympathy, it sometimes is mis- 
placed. The manager of our largest 
general store went over to the Munsing- 
wear factory and there saw a wonderful, 
attractive Swedish fellow in charge of 
some of their machines. He had a Vik- 
ing bearing and a Gibsonian profile and 


SCORN PRODUCTS REFINING 
SERERAL OFFICES usa 
QUARANTERE ANALYSE ~ 

Min. 


43% Protein 
Guaranteed 


NY TURKEY FEEDERS 2 
Among Your CUSTOMERS e 


I there are you should by all means tell them about 
Diamond Corn Gluten Meal. As a protein ingredient 
and source of Vitamin A for mashes Diamond has a place 
in the feeding program of every turkey grower. In two 
years of testing, birds fed on rations containing 12 to 16% 
of Diamond matured earlier and showed much superior 
finish. Diamond is a weil known ingredient of poultry 
rations. It is just as efficient in the turkey mash. 


Corn Produets Sales Co., New York and Chicago 
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the manager finally hired him to come 
to his store to take charge of his under- 
wear department, details of which his 
training had given him unusual famil- 
jiarity. 

The manager took him to his office 
and gave him a long talk about the 
necessity of putting himself “en rapant” 
with his customers and dwelt especially 
on the fact that he must be sympathetic. 
The next day a very large woman who 
had lost all control of her figure and 
really looked like a feather bed with a 
string tied in the middle, approached 
the counter and said, “I tank I like 
to see a union suit that would fit me,” 
and the salesman, not forgetting the ad- 
vice given him about sympathy, said, 
“Val I tank I would too.” The sym- 
pathetic reference to her figure did not 
result in any sale. 


A Better World 

I have lived a long time, have a good 
memory and as I take my mentality 
back to my childhood days and year by 
year up to the present time I feel cer- 
tain that men and things are better. We 
have perhaps fewer pious people than 
we had when we were young but we 
have today more Christian God-fearing 
people than ever before. 

Some people lament the so-called so- 
phistication of our young people—boys, 
girls and youth in general. Very true, 
they know more but make fewer mis- 
takes, and the rising generation with 
well-trained minds will be and are 
better equipped to carry on successfully 
than those now in charge of our local, 
state and national responsibilities. 

These lines are not supposed to be a 
tribute exactly to our good friend, 
David Steenbergh, and his fine publi- 
cation, but I cannot refrain from say- 
ing that his: personality reflected in his 
paper with high-grade policy outlined, 
has done much to _ crystallize the 
thought of better ethics and a spirit of 
general fairness among dealers and con- 
sumers than he himself is aware. So I 
say, long live Dave and The Feed Bag, 
and their continued influence for gocd 
add a more intimate acquaintance with 
one another and our daily problems. 

Doctor Shullenburg, eminent Congre- 
gationalist, divine and prominent of 
hymnal fame, when a young man was 
told by the doctor that he had a fatal 
lung trouble and could not live. Dr. 
Shullenburg was resigned and wrote the 
well-known hymn, “I would not live 
always, I ask not to stay”. but Dr. Shul- 
lenburg ceased “tuberking” and _ fully 
recovered. Later when a very old man 
and tired of life, he released the hymn 
and it has been wailed in prayer meet- 
ings all over the world ever since and 
while Dr. Shullenburg did untold good 
and had much to his credit yet he should 
have had some debit items because we 
all want to live as long as we cau be 
useful, as long as we are not depen- 
dent but can be helpful and not an ob- 
ject of pity or a care to others. 

Let us all live as long as we can be 
good dealers, shippers, good editors, and 
then when the shadows lengthen and 
we have perhaps overstayed we can go 
down together hand in hand, unafraid. 


EDWARD LA BUDDE, LaBudde 
Feed & Grain Co. Milwaukee, is en- 
joying a three weeks’ canoe trip in 
Canada. With him are Carl Smith, 
Minnesota Linseed Meal Co., and his 
son, Arthur Smith, Archer-Daniels-Mid- 


ot} ‘‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, la.......................... Gluten Feed 
VANDERSLICE-LYNDS CO., Kansas Milo and Kaffir 
FAIRMONT CREAMERY CO., Omaha, Ne 


b.....Condensed and Dried Buttermilk 
L. C. NAISAWALD & SONS, INC., New York City.......... Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................ Oyster Shells 


Y CO., Los Angeles, Cal... Alfalfa Leaf Meal 
CLO-T 


All poultry rations should include liberal quantities of DAIRYLEA DRIED 
SKIM MILK. Also good in all rations for calves, poultry and swine. 
Carried by principal feed merchants throughout eastern territory. 


Manufactured and Distributed By 


DAIRYMEN’S LEAGUE CO-OPERATIVE ASSOCIATION, Inc. 


11 West 42nd Street - New York, N. Y. 


Girt 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 


Let us include MINNESOTA GIRL 
FLOUR in your next car of 


@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


Guaranteed 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 
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CLASSIFIED 


Service department for our read- 


ers. Low Pates: 


25c per line; 
minimum $1.00. 


MISS ANNE KOENIG, secretary, 
Marshfield Milling Co., Marshfield, 
Wis., spent a week’s vacation in Mil- 
waukee. 


UNIVERSAL BRAND 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor— 
latest style machine—used short time. Write 
CD-83, c/o THE FEED BAG, Milwaukee, Wis. 


CORN CRACKER FOR SALE 
Cutter — grader — polisher — aspirator, oue ton 
perhr. A-1 condition, guaranteed. Write CM-83, 
c/o THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 


Suitable for 20 to 40 HP. Used 6 months. 
Bargain for cash. Write MM-83, c/o THE 
FEED BAG, Milwaukee, Wis. 


FOR SALE 


Coal, lumber, feed grinding and elevator build- 
ings and equipment at Lily Lake for sale. Fine 
business opportunity. Bids solicited. Must sell 
at once to settle estate. Address MRS. ELLA 
WINTERHALTER, Lily Lake, II. 


ELEVATOR FOR SALE OR RENT 


Grain Elevator, Potato and Hay house on C. 
N. W. R. R. direct to Chicago and St. Paul. 
In good farming country. Address MRS. JULIA 
NIEBUHR, Fall Creek, Wis. 


FEED MILL FOR SALE 


Feed Mill for sale at North Bristol, Wis., near 
Madison to settle estate. Write F. A. TUSCHEN, 
Sun Prairie, Wis. 


= YEAST == 


Distributed by 


MANEY BROS. MILL & ELEVATOR CO. 
MINNEAPOLIS, MINN. 


Manufacturers and jobbers of a complete 
assortment of feeds and feed ingredients. 


MOHAWK FEED CO. 


FEEDS—COD LIVER OIL 
Phone Marquette 6464 


Grain & Stock Exchange, Milwaukee 


EW RICHMOND 
ROLLER MILLS CO. 


NEW RICHMOND. WISCONSIN 


Mill Feeds 
Coarse Grains 
Feeding Oatmeal 
Sardilene 


MIXED OR STRAIGHT 
CARS 


M.G. Rankin & Co. 
FEED and GRAIN 


Keokuk Corn Gluten Feed 
Grain & Stock Exchange Milwaukee, Wis. 


ROBERT NEWSOME, son of L. C. 
Newsome, who is associated with his 
father in the Newsome Commission Co., 
millfeed jobbers, Minneapolis, was mar- 
ried July 20 to Miss Jane Pavey, for- 
merly of Cincinnati. 


KRUEGER BROS., Forest Ject., 
Wis., are remodelling their elevator to 
enable them to handle larger quantities 
of grain. New machinery is also being 
installed. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 


502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’”’ 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bidg. Kansas City, Mo. 
FEEDCO. 


Feedstuffs 


166 W. Jackson Bivd. 


E\SOM 


Chicago 


Assures complete, economical vitamin 
tection and improved assimilation 
n your feeds. Write for Particulars. 


Vy Laboratories Ine. 


DES MOINES, IOWA 


VVVVVVVVY 


AAAAAAAAAAAA 
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HAY AND MiLL FEED 


Write for Prices 


Midland Hay & Feed Co. 


Minneapolis, Minn. 


XCELSIOR MILLING COMPANY 


MINNEAPOLIS, MINNESOTA 


The Most fconomical 
Feeding Material on 
the Market. 


Phone for Delivered Prices 
GENEVA 2911 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd 


lings, Cannon feed -(fiour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


The Ideal Bedding 


ABSORBENT 
SANITARY 
CLEAN 
DRY 


Free of Seed Germs. Carload lots, 
immediate shipment from one 
of our mills nearest you. 
SHAVINGS & SAWDUST CO., INC. 
SINCE 1898 AT 
Western Ave., Chicago, 


2244 So. i. 


expands with 
Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
EstasuisHep 1894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
Puone 076 MILWAUKEE 
Broapway WISCONSIN 
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AGLE ROLLER 
MILL CO. 


NEW ULM, MINNESOTA 


Manufacturers 


Daniel Webster 
and Gold Coin 


Spring Wheat Flours 
Rye Flours 


Commercial and Mill Feeds 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 


lootes.NeT 


fin 


PocosValley 


\ 

‘ 


Pecos Valley Alfalfa Mill 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


HONOR 
ROLL 19 


Barley Shippers 


Barley well bought is 
half sold. 


Mail us samples of 
your new barley for 
value and bids. 


Ship us that first car 
new Barley and let 


BARLEY BILL get 
you Top Price for it. 


Fraser-Smith Co. 


Barley and Oat Specialists 
MILWAUKEE 


MINNEAPOLIS CEDAR RAPIDS 


your stock in 
either 100-lb. 
burlap bag or 
the NEW 25- 
lb. triple 
strength 
paper bag. 


FORN 
GRINDINGY 
OR 


In its new 25-lb. package there is now 
no argument left why you should not 
handle ‘‘Pearl Grit.’’ Always a lead- 
er, always a profitable item, it is now 
more profitable than ever because all 
fuss and cost on small unit sales has 
been eliminated—-and what’s more 
you have a good argument in favor of 
25-lb. purchases. 


Pearl and Superior 


Powdered Limestone 
—for all feeding mixtures. Winning 
approval every day from prominent 
authorities. Excellent mineral feeding 
formulas available. You should know 
more about the profit possibilities of 
this necessary ingredient. 
details. 


PEARL GRIT CORPORATION 


Dept. FB 55 PIQUA, OHIO 


Ask for 


Hy 


ay 100 BOUNDS NET WEIGHT < 


TRADE 


Qld Process 


LINSEED MEAL 


GUARANTEED ANALYSIS 
PROTEIN32% FAT 414% FIBRE 9% 


RATES43% 
FIBRE 


NS 
SPENCER KELLOGG ‘ve. 
CHICAGO, ILL. Z 


NORTHWESTERN SALES OFFICE 


368 MINNEAPOLIS, MINN. 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


2 
— 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS 


VIEW 


Vol. 3, No. 8. 


August, 1935 


Milwaukee, Wis. 


Hints To Barley Growers 


Your customers are now busy 
threshing and storing their barley 
and it is a wise plan for you to 
suggest the proper methods for 
them to employ in doing this 
work so that the quality of their 
grain will not be impaired and 


Smile Awhile 


Frank: ‘‘Remember when a 
girl was proud of her wasp-like 
waist?”’ 

Joe: ‘‘I should; that was when 
I got stung.” 


MODERN GIRL 


Suitor: “And where is your 
sister, Jimmy?” 

Jimmy: “She ran upstairs to 
change rings when she saw you 
coming. 


ON THE TRAIL 


Lawyer: ‘‘But, madam, you 
cannot marry again. If you do 
your husband has clearly speci- 
fied that his fortune will go to 
his cousin.” 

Fair Client: “I know that. 
It’s his cousin I’m marrying.” 


will bring top prices for you as 
well as for them on the market. 

Here are the precautions to 
observe in threshing: 

1. Adjust separator to prevent 
skinning and breaking. 

2. Take all the end play out 
of the cylinder. 


3. Remove worn or bent teeth 
on cylinder and concave. 

4. Remove excess teeth in con- 
cave. 


5. Adjust concave to cylinder. 


6. Thresh when barley is cured 
and dry. 


Broken or skinned grain is not 
good malting barley. Short 
clipped barley is not good malt- 
ing barley. 


In storing malting barley the 
following precautions should be 
taken: 

1. Barley threshed when wet 
or green will heat and mold in 
the bin. 

2. Avoid mixtures with other 
grains. 

3. Keep good quality, mature 
barley separate from green, wet, 
blighted and other low grade 
barley. 

And last but not least re- 
member that the Riebs Co. 
specializes in barley and pays 
the top market prices. 


Published Monthly by The Riebs Co., Milwaukee 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK ABOUT BAGs! 


(Quoted from Customer's Letters) 


“«« * * * thank you for your courtesy 
and patience as well as your coop- 
eration in working out for us a de- 
sign which so completely fits the 
desires of our sales and advertising 
heads. This bag is a knockout. 


We also must mention and con- 
gratulate you on the unmistakable 
ability of the man who did the de- 
signing and developing of this brand. 
We appreciate sincerely the work 
done as well as the courteous manner 
in which it was performed.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


—__[WERTHAN]—— 


All Mixing Costs 
Greatly Reduced 


Better work—more of it 


QUICK 
UNIFORM 
INEXPENSIVE 


In mixing feeds, of all go 


kinds, you can enjoy every 
advantage — every econo- 
my with this modernized 
‘*Eureka-Junior’’. As it is 
the best built and most 
uniform mixing outfit, at 
capacity of 14to 1 ton, soit 
is the simplest, safest and 
cheapest of all ‘‘Vertical’’ 
Mixers. Our catalog ex- 
plains why ‘‘Eurekas’’ are 
found in the best equipped 
plants. 


~ 


S. HOWES CO. 
Silver Creek, N. Y. 


Get More Business 
USE POST-CARD ADS! 


You can now illustrate, 

print and address the 

cards yourself—all on a 

simple, inexpensive 

little called 
the 


Elliott Cardvertiser 


“Business 
Men Wise 
Cardvertise”’ 


Uncle Sam furnishes the penny postal cards. You have 
no cuts to buy or type to set. Businesses of all kinds — 
retailers, wholesalers, manufacturers—-are rapidly dis- 
covering the big results from postcard messages sent to 
customers and prospects. Time and money saving. too, 
for Churches, Lodges, Associations, all organizations, to 
contact members. 


for the interesting Cardvertiser story. Tell us 
Write NOW what business you're in and we’ll include samples 
ot post-card ads from others in your line. No obligation. Address 


Cardvertiser Dept., THE ELLIOTT CO. 
125 Albany St. - - Cambridge, Mass. 
Milwaukee Office: 5066 Plankinton Bldg. (Marquette 4523) 
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The plant of Health Products Cor- 
poration at Newark, N. J., home 
of CLO-TRATE, the concentrated 
cod liver oit. Here, too, are manu- 
factured pharmaceutical specialties 
for world markets. 


Cod liver oil’s outstanding value 
in poultry and livestock feeding 
is unquestioned. But straight 
cod liver oil varies considerably 
in potency. Only the vitamin-bear- 
ing portion of the oil (less than 1%) 
has vitamin value. Being a concentra- 
tion of vitamins A and D, CLO-TRATE 
is free of “waste”. For that reason, it is 
more effective and more economical, too, than 
straight oil. 


Vitamins are tasteless, odorless and invisible, yet they are extremely essential to both 
human and animal life. Only by feeding reactions... biological tests...can their 
presence or absence be determined, and their effectiveness accurately measured. Few 
feed manufacturers are equipped for this work. Therefore, in purchasing their require- 
ments, they must, of necessity, have confidence in the house supplying the oil. CLO- 
TRATE is manufactured in the same plant and under the same exacting control as 
governs the manufacture of cod liver oil concentrate . . . in tablets, sold under the name 
of “White’s”, and which are accepted by the Council on Pharmacy and Chemistry of the 
American Medical Association. These products are from the same vitamin A and D 
concentrate used in the manufacture of CLO-TRATE. And, back of the product, 
are the financial resources and integrity of recognized pioneers in the field of vitamin ex- 
traction from cod liver oil. No better source of vitamins A and D.. . no more stable 
and uniform concentrate . . . is obtainable at any price. 


HEALTH PRODUCTS CORPORATION 


CHICAGO NEWARK, SAN FRANCISCO 


CLO-TRATE is made under the Barthen process (U. S. Patent 1984858), which 
gives complete extraction of vitamin A and D from cod liver oil. You should 
know more about CLO-TRATE. Write for a copy of our new booklet: ‘*The 
Need for More Vitamin A in Poultry Feeds.”’ 


White’s concentrated cod liver oil products, COD LIVER OF 
CONCENTRATE 
ETS 


ULTRY 


AND 


LIVE STOCK 


CONCENTRATED 
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The Gardner mill plant of the King Midas Mill Company in 1935 
located on the old site, represents 62 years of milling progress. 


KING MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA 


